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Phone for Room Reservation of People

in Bangkok District Area.
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Method, Perceived Risk, Attitude to use and Behavior to use Affecting Decision
Making to use Application on Mobile Phone for Room Reservation of People

in Bangkok District Area.
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Louilarpprasert, P. M.B.A., August 2018 Graduate School, Bangkok University.
Application Online Characteristics, Application Knowledge and Experience Adoption
Method, Perceived Risk, Attitude to use and Behavior to use Affecting Decision
Making to use Application on Mobile Phone for Room Reservation of People in
Bangkok District Area. (56 pp.)

Advisor: Assf. Prof. Kasemson Pipatsirisak, D.B.A.

ABSTRACT

The Objectives of this research were to analyze 1. Relationship among
Application online characteristics, Application knowledge and experience adoption
method, Perceived Risk affecting Attitude to use and Behavior to use. 2. Relationship
among Application online characteristics, Application knowledge and experience
adoption method, Perceived risk affecting Decision making to use application on
mobile phone for room reservation of people in Bangkok district area. And 3.
Relationship among Attitude to use and Behavior to use affecting Decision making to
use application on mobile phone for room reservation of people in Bangkok district
area.

The 220 samples were chosen from people who belong working age to
retired age by using convenience sampling method. Questionnaires were used as a
tool for data collection. The reliability value of 0.869. The descriptive statistics
including percentage, mean, standard deviation and inferential statistics including the
Multiple Regression Analysis were applied for data analysis.

The research findings were found that Application online characteristics,
Application knowledge and experience adoption method affecting Attitude to use
and Behavior to use. Attitude to use and Behavior to use affecting Decision making to
use application on mobile phone for room reservation of people in Bangkok district
area. And Application online characteristics, Application knowledge and experience
adoption method affecting Decision making to use application on mobile phone for
room reservation of people in Bangkok district area at the statistical significant level

of 0.05.



Keywords: Application Characteristics, Application Knowledge and Experience
Adoption Method, Perceived Risk, Attitude, Decision Making, Mobile Application

Reservation.
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M5e9 1.1 Srusneeulatl 108udU wagdwugidnld unsiau U 2558

Foriulad Iurudidrldiadou
Lazada 20,100,100
WeloveShopping 6,200,000
Tarad 3,900,000
Zalora 2,300,000
Ensogo 1,600,000
Cdiscount 1,200,000
J.IB. 1,200,00
Central.co.th 790,000
iTrueMart 780,000
Munkong Gadget 680,000

fi1n: Terence Lee. (2013). 10 ecommerce sites in Thailand you need to sell on right
now. Retrieved from https://www.techinasia.com/10-ecommerce-sites-

thailand-selling.
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https://www.google.co.th/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=0CCYQFjAA&url=http%3A%2F%2Fwww.lazada.co.th%2F&ei=xHv9VIDbONeSuATCooKACA&usg=AFQjCNEKkjk129yyZ9UL3rebrMFAz-Rn2w&bvm=bv.87611401,d.c2E
http://www.google.co.th/aclk?sa=l&ai=CezZ113v9VOrkO8vQuASf_YHoC8zs7r8GnIyyxdIBnZauoykIABABYP3Nm4aIIKABxM3m2QPIAQGpAiFbiLzWfGA-qgQiT9D-dH6Z3oRU6ogq9QMniuBl3jJ9KrWSPs8X8425pucb3roFEwjTzMvXjZvEAhWOG44KHbReADbKBQCAB6SymSaQBwGoB6a-G9gHAQ&ei=13v9VJOFNo63uAS0vYGwAw&sig=AOD64_2ZbWMduYhGW1rFnX0xT2lohovy6w&rct=j&q=&sqi=2&ved=0CBwQ0Qw&adurl=http://portal.weloveshopping.com/
https://www.google.co.th/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=0CCwQFjAA&url=http%3A%2F%2Fwww.tarad.com%2F&ei=5Hv9VOf-DMeKuwTPwoHYCQ&usg=AFQjCNFU8nlVBaC51d1E6jcrZ8z3HPklTg&bvm=bv.87611401,d.c2E
http://www.google.co.th/aclk?sa=l&ai=CaURJ_nv9VIqeApWuuAT1ooDoC9mp46UD2f3clJ4B7NfBz78BCAAQAWD9zZuGiCCgAbf-9eIDyAEBqQIhW4i81nxgPqoEKE_QH82axi8jpLcDIBi7b76ArpXr_mvMg83ulOVclZFwsx8HPQ2N7qeAB7GBih2QBwGoB6a-G9gHAQ&sig=AOD64_1WNE6T16T2l_oq3-pFx-WBs4WS2g&rct=j&q=&ved=0CBwQ0Qw&adurl=http://pixel.everesttech.net/3135/cq%3Fev_sid%3D3%26ev_ln%3Dzalora%2520shop%26ev_crx%3D42381960785%26ev_mt%3Db%26ev_n%3Dg%26ev_ltx%3D%26ev_pl%3D%26ev_pos%3D1t1%26ev_dvc%3Dc%26ev_dvm%3D%26url%3Dhttp%253A//www.zalora.co.th/%253FsetLang%253Den%2526wt_sb1%253D8844252545_42381960785%2526wt_sbk1%253DBroad_8844252545_zalora%252Bshop%2526deviceid%253Dd%2526net%253Dg%2526pos%253D1t1%2526adid%253D42381960785
http://www.google.co.th/aclk?sa=l&ai=CC7H9FHz9VN_4LoemugT3ooCwC_Om18AH68OEiZYBpLfClmcIABABYP3Nm4aIIKAB5cDvygPIAQGqBCRP0B4Eu6s785HG1XMLWPdU1RCXITPNkLXhfEu_Us9jzRXyfYm6BRMIw_3J9I2bxAIVksSOCh1SQwDWygUAgAeDv5A1kAcBqAemvhvYBwE&ei=FHz9VMOjKZKJuwTShoGwDQ&sig=AOD64_1-fk2m6HNEpma_7-r1VgAShSkL6w&rct=j&q=&sqi=2&ved=0CBwQ0Qw&adurl=http://tracker.marinsm.com/rd%3Fcid%3D33ohi27670%26mkwid%3DsO77T7k42%7Cdc%26pcrid%3D40190326787%26pkw%3Densogo%2520thailand%26pmt%3D%26lp%3Dhttp%253A%252F%252Fapps.ensogo.com%252Fmarketing%252Flp%252Flivingsocial%252F%253Futm_source%253Dgoogle%2526utm_medium%253Dcpc-sub%2526utm_campaign%253DNational%252520Search%252520-%252520TH%252520%2528English%2529%252520-%252520Brand_Brand%252520-%252520ensogo%252520thailand_40190326787_ensogo%2520thailand
http://www.google.co.th/aclk?sa=l&ai=CV8wTHnz9VIOMOofTuASs74LACtDsv-oF2L2V74UC-Jr1NggAEAFg_c2bhoggoAH4-qzWA8gBAakCIVuIvNZ8YD6qBCJP0Jb_t4KAov-NYI8o1MYUOAkVxfTCDZAymNTqSjbh6V3RugUTCLPDt_mNm8QCFdFxjgod4DEAQsoFAIAH8ITTKZAHAagHpr4b2AcB&ei=Hnz9VLO8NNHjuQTg44CQBA&sig=AOD64_00zbFVMN37IG_ijMCLE9KpgfqrOg&rct=j&q=&sqi=2&ved=0CBwQ0Qw&adurl=http://www.cdiscount.co.th/%3Futm_source%3Dgoogle%26utm_medium%3Dcpc%26utm_term%3Dcdiscount%26utm_campaign%3Dcdiscount_allsite
http://www.jib.co.th/
http://www.central.co.th/
http://www.google.co.th/aclk?sa=l&ai=CbKajQHz9VMSkMY3XuATL1IKQDOOc-YgGy8r6prcB153qxs0BCAAQAWD9zZuGiCCgAc2pjNoDyAEBqQIQP2IoC39gPqoEIk_QqZn6mPSmzTYx8xW9EdwM0gW8KcbrHXUxQYdFSpclCmiAB5vW8yWQBwGoB6a-G9gHAQ&sig=AOD64_0qyZNRotm95GZX4tEPIvChd29BtA&rct=j&q=&ved=0CBwQ0Qw&adurl=http://www.itruemart.com
http://www.munkonggadget.com/
https://www.techinasia.com/10-ecommerce-sites-thailand-selling
https://www.techinasia.com/10-ecommerce-sites-thailand-selling
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Seanstduenndiatu wudi viruedluisesnsiduenndinty dewadonsanduladentd
Usn1saeanininglduenndinduuuinsdniiadeun vesUssvivu Tuunngaunnumuas

nuAIeTReatestunginssulunslduennandy

Nwaizugbo & Ifeanyichukwu (2016) Anwuazyiisedes Understanding
consumers’behaviour Towards online shopping: A study of online shoppers in
Anambra State. NansANy MUY N1sTpAudseulay TavEwaiaIn waRnsuTEIgNAT
funan Yszaumselluedin ngfinssunistendausn LLﬁQgﬂIﬂiUﬂ’]’i‘%@?{uﬁ’] Judu win
ngAnssulutensuusnidudun AasvhliAnngAnssunsteduieooulasoly uas

v a

Andulagedumlamenuiod NuITelineITesiu ngAnssulunislduenndindy fu n1s
Anduladenlduinissesiinnlaglduonndnduuulnsdninioun vosusevu Tue
nyamnEvuAs nudmginssulunisldwenndindu daase nmsdeaulaienldusnisaesd

fintaelduenndnduuuinsdniindoun vesssvivu TN unnumuas

NuiRefiieadesiunissnduladenlduinisaasiinnlnelduonndntuuy
Tnsdnviiafoudl vasUszanvu Tuluansammwaviuns

Fleftherios & Barbara (2017) AnwvhAsei3es The influence of social media on
the consumers’ hotel decision journey wan1sAnwINUIINSAnaUlAGEaNIBILTULINVDS
anfvidenguiinviesilen avswaunann dedsaslaneeulay iusuusddadidmansyny
somsndulavesgnd sizhldAnauAaidsay uazmuAndsuanldandeyaiivdes
penmnndedenlanseulal siseiiieadesiu msdnduladenldusnmsessiiinlagly
wonwAladuuulnsdmiiadoud vesUszvivu Tuwangavmaviiuns fu siruadludesnsld
wenndndu nulviruailudeinisiduenndinduy dwasensinauladenldusnisaasding

Inglduenndintuuulnsdniiafoun vesuseuvu luwnnsuvmuviuas


http://www.emeraldinsight.com/author/Varkaris%2C+Eleftherios
http://www.emeraldinsight.com/author/Neuhofer%2C+Barbara
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2.4 gy

Py
3D
aen

U

uafilFnmsfnynuuuafn nouiuersmideiiiedesreiuilugnisds
auyAgIuieiuauduiusssning fuusdase Tiun audnvuzvesuewnaindy Anus
wazUszaunsaifuLennaLady Masuianudes simuailuzesnslduenndiady
woAnsaalunislduenmaiady fu fuusenu fe mmadnauladentdusniseesiivinlagly
wonwAinduuulnsdmiledouil vosszanuu luwanganwaynuas el

auyAgIuil AndnuazveennaLATy ANularUsTAUMIAi UL NIALATY
mi%’uiﬂ’nmﬁm dananeriaunaludeenislduonwalady (Venkatesh & Bala, 2008; Davis,
1989; Karjaluoto, et al., 2008 waz Seddon, 1997)

auyAgIui2 ArudnuazveenwAlATy AwilarUsTauMmsaifuLenaLAdy
mi%’uimmlﬁm ziqwam'awqaﬂsiﬂumﬂﬁl,awwﬁm%’u (§M37177 29Aas, 2556; Kwon,
Bae & Blum, 2013; Venkatesh & Davis, 1996; Chang, et al., 2005 wa¢ Miyazaki &
Fernandez, 2001)

auyAs i3 vimuailuzesnsldueonndiedu was wodnssulunsltuenndiady
dwmasensinauladonlivinsaesiiininglduonndeduunlnsdmindoud vecszuu
IuLﬁumﬂqqmwmmum (Parboteeah, et al.,, 2009; U. J. Sethi & R. S. Sethi, 2016;
Nwaizugbo & Ifeanyichukwu, 2016 wag Jeong, et al., 2003)

auyAgIuil 4 Aaidnvaizveslonndiatu anuduazUsraunsaliunendiady
mMsuinndes dwasonisdnduladenlivinisessiinlnglduennainduuy
Insfwiiadouil vesUszanvy luwnngennumuas (Hausman & Siekpe, 2008; Kim, et
al,, 2008; Schlosser, et al., 2006; Dellaert & De Ruyter, 2004; Phelan, Christodoulidou,
Countryman & Leonard, 2011; Kim, et al., 2008; Kwon, Stephanie & Blum, 2013; U. J.
Sethi & R. S. Sethi, 2016 ay Eleftherios & Barbara, 2017)
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AWM 2.1: ATBULLIAAWARAIAINENTUSTEVING AGNYULYBIMENNEIATY AINTWAL

Uszaumsalsusenndaty n155uianudes Ineiivauailusenisld

wonnaatu waz waAnssulunisiduenndnduduiulshunans Ndwans

M39naUlaEaNITUSNITBINNN LA UL aNNALATUUUINSANILARDUN

YoeUsEYY TUIANTUNNAUMIUAT

AMANYILYDY
WaNWALATY
(Application
Online

Characteristics)

— AnudeRenIsIY

—» Uszleminazlasu
Mnmsiduennaindu

0999N

YIAUAR MILIINS

THwannaLATY

(Attitude to use)

'

GGG
Uszaunisaifnu
wanwaady
(Application
Knowledge and

Experience Adoption

Method)

n1ssuiAay
BER

(Percieved Risk)

noAnssuluns

THwaNNAATY

(Behavior to

nsanduladanldusnig
snsiinnlnglduonnandu
vulnsdwvindoud
vasUszrrvu Tun
NTUNNUNIUAT
(Decision Making to use
Application on Mobile

Phone for Room

Reservation of People in

Bangkok District Area)

A
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nspuLAnTsfuLansTsmudITuS s AudnvazvsueNNALATY AU
WaupAluEosmsldonndindu (Venkatesh & Bala, 2008; Davis, 1989; Karjaluoto, et al.,
2008 way Seddon, 1997) ﬂmé’ﬂwmmam@wwﬁl,ﬂ%u fu wqaﬂﬁﬂumﬂﬁl,awwﬁm%’u
(Venkatesh & Davis, 1996) Anufuazuszaunisalinuionmdiatu fu nginssu (kwon,
Stephanie & Blum, 2013) ms¥udanudes fu nadnssulunslduenméiaduy
(Chang, et al., 2005 ua Miyazaki & Fernandez, 2001) ngAnssulunslduenmwaindu fu
mssauladenlduinseasiinnlaglduonndinduuulnsdnindoud vesssanvu luam
NTIMWNUAT (Nwaizugbo & Ifeanyichukwu, 2016 wag Jeong, et al., 2003) AAUARLY
Sosnslduonndiadu fu mssnduladenlduinsaasiinnlaglduonnaiatuuu
Tnséviiadoudl vesUszvvu Tulwangammamuns (U. J. Sethi & R. S. Sethi, 2016) A%3
wazUszaunsaisusenndiadu fu nsseauladenlduiniseasinnlnglduonndiaduuy
Insfwiiadouil vesUszanvy luwangamnumuas (Kim, et al.,, 2008)
uaz Mssuiaudes fu msdinduladenlduinseesiinlnegldionmaiaduuy
Insfwiiadouil vesUszanvy luwangannumuas (Gupta & Kim, 2010 wag Eleftherios &
Barbara, 2017)
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1. MIRTIRFBUANUTNBINTIVRLTEM (Content Validity) vilaglvignsenauyil

9

viefBmnasrniu whdasldidonmesdiniudarniiemss Rovinelli &
Hambleton, 1977)

2. MInTIIAMNILTEITY (Reliability) §3dfnNsananAduyszanssai
109 ATULTY (Cronbach’s Alpha Coefficient) 3nnguda0e19 40 AU fewNUTaYaIN
nausagiamLn Sauuuaunullddnunléan Cronbach’s Alpha 0.932 dsfidunnny
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va o ¥ |
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[
va v ¥ = =

Cronbach’s Alpha 0.869 &dlenunndn 0.7 Fsaguladuuuasunuiigideasuinig
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M131991 3.2: A1 Cronbach’s Alpha 989518n156azskUs INNGUAIRE19TavLn

s18n15vRLAazALUS Cronbach’s Alpha
ANdNYTUBILENNALATY 0.604
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sfusmmdes 0.843
wiaueiludeanislduenndiadu 0.801
woAnssulunslduonmaindu 0.866

msenauladanlyusnisaeaininiagly

wennanduuulnsnindeui vesuseyivy 0.793
TUUANFIVNLNIUAT
FAAWYINWIUA YNAUUT 0.869
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M137 4.3: FuularIegazvRnaUkuUABUNY MiFenldienndiatuleiin

donlduanndinduaasiiin U Sovaz
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YDILDONNALATU
AMANBILYDILINNALATY X SD. nsulana
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