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Wattanamongkolsin, G. M.Arch. (Interior Architecture), May 2018, Graduate School,
Bangkok University.
A Study of Design Guideline for New look florist in Bangkok (135 pp.)

Thesis Advisor: Asst.Prof. Rittirong Chutapruttikorn, Ph.D.

ABSTRACT

This research is an educational cuideline regarding the design of a new look
florist in Bangkok. The objectives of this research are as follows: 1) To study the
design of a new look florist, the main and the side activities organized in it, and the
factors that influence customers to return for service once more. 2) To recommend
designing guidelines for a modern flower shop. This research is based on statistical
surveys and in-depth interviews with shop owners, employees, and customers. The
interviews were carried on continuously until repetitive data had been acquired for
our educational purpose.

Based on this study, it can be concluded that new look florist are those with
side activities apart from simply selling flowers. Main activities include general floral
services, while side activities include additional extracurricular programs. Our
collected data conveyed that modern flower shops should organize side activities,
such as workshops. A workshop was one of the influential factors that attracted
customers to return for service once more. As a conclusion, the designing guideline
suggests that a new look florist should provide additional space for side and
extracurricular activities rather than only designing the main space used for activities

regarding flowers.

Approved:

Thesis Advisor
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WwuLRgAuAy “CONCEPT STORE” (2559) lanaaliin $1uAiuy Concept Store
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Fuaziimsdsuudasiviane elunsaadesslmig WiAnanunay fsgangy
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2.3 Uszinnaesirunenld (Types of Flower Shops)

A5IMUNUSENYBIS ANkl sumas wazlueis (Hunter & Norah, 2000) Tawus
Uszinnaesiunenliioanidu 4 Useian fie 1) Full-Service, Professional Flower Shops 2)
Specialty Flower Shops 3) Limited Service Flower Shops &g 4) Flower Merchandisers
il Bethanie, 2016) s uundunenlsindefuusazsondetuduieendy 8
UszLan Ao 1) Full-Service Shop 2) Specialty Shop 3) Carriage Trade Shop 4) Stem
Shop 5) Studio Operation 6) Franchise Shop 7) Mass-Market Shop ka2 8) Wholesale
Florist

2.3.1 Sumenldnuy Full-Service, Professional Flower Shops

Ao Srupenlifiinsuinisuuuasusas saluiensunsdngs Wunsusnsdu
wdnuazdenuduiioondn Tnefiuminaudilésunsiinduegnad Usainnvesdudiuaznig
USnsimannvaneguuuudmsuynlonta Wy sudliud, dmiuiinuszdty, Wedulena
fumyduyana dufiidadmeiivainyssnvaseunquitan

2.3.2 $1umenliiluu Specialty Flower Shops

fio usenlififinnudenviaioiuEomenliianziu gnidrusnanny
wnzzaslumsdldusmsiudssamil msliusmsuuuemIERY WY penwUUNY
WAL, UGB wavuitimud s sTiiuEna WHud %qmm%’jaﬁﬁgwﬂuayju’%nm
aonuiilndidsstufunisliuinig wu Sunenififenudermalunsinauuanues
ﬁqagiﬂé’ﬁw‘%ﬁmamLUquLmeu Jusu

2.3.3 Squpanliilluu Limited Service Flower Shops

A v

Ao Sumanlimilnisandavauwnnisiiusnis Wudueen v luiisiaiuisanuLae

lgveeq uddniaieguuuuvesduilififleidudou Wugluuuiugrumnlvnduaina

1%
¥

< P P o ad A ' A a Yy ~

wuiilavse HMugvuuuidnlvgiinuniuldun wdedusbinewionnuazainlunis
&
98

2.3.4 S1usenlailuy Flower Merchandisers

Ao Sunanliiidumiisumunusmiiense S ulusainnenliflrmusnisuneds

v o A & Yo v o Yo M v a A a

nonlinsusvisellugidrdseanaenlll menenldidiuiunine lulafiuinisdus wilesu
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Ussnnaaastunanly

Types of Flower Shops

AMUABINTT

Requirement

Hunter & Norah (2000)

Bethanie (2016)

1) Full Service,

Professional

1) Full-Service Shop
2) Carriage Trade
Shop

~UINITUUUATUNIS
AUUANUAINABINITVRIGNAN

= [ =] a
-1ANUTUNODI1TN
-Iusmsdnda

AuAviainviane Jenanwal

2) Specialty Flower
Shops

3) Studio Operation
4) Specialty Shop

LUUAUAIHNADINITURIGNAN
IAMITEIVIQYLRANIZAY

= cs'
UFULUUNLANIZLANE N

3) Limited Service

Flower Shops

5) Franchise Shop
6) Mass-Market Shop

“INAAVDULYANITUSNNS
Aufmiluwuudnsagy suwuy
g

duannluiiusnisings dusnns
'y 1 I~ I ¥

AndLUuUaIULDEY

STUIUIN WULRD9Y

4) Flower

Merchandisers

7) Wholesale Florist
8) Stem Shop

edsnenlyl
“Adnuazdspanaonll
nepanldiluyin
ifiusnnsiasudu o

Jufidusndnsagy
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2.4 an1uninevessunentd (Location)

AsEnwlAIImUNanUARIvaIsunanliiaanidu 4 LUy NASENYIADIUNFIUD
Supanliiudnanaussnnuaasunanly na1fe NswusUsELNYRIsuaanldaunsaly
anundadunaeituniswusle (Hunter & Norah, 2000)

2.4.1 Free-Standing Flower Shop

A P v & v = I A9 ' = v Y =

Ao Surenliiuuluiewiseudoniinednieluainstauseneusieiudu o
melutunzetnu Fesnaidunusuugelmilidudui §5umdug egusimazion
a o oA ~ v X v = | aa ~
e UVS AN UMD NLUUAS T UL A g N el anwusNlaaLAuINanTnaLAINaUTY LAl
YoANangUsENIStUNISINIINUIEAUAN

2.4.2 Strip-Center Flower Shop

Ao Sunenlimeglugudnaisvesgiu dnsfugegiluuauiing fu aunanedugiu

msfvseenansedlugudnisimuwadnlalas uazegfniuuauiiogende annsadniisld

Y Y

o |

Senanshudundn sosudnazsausnIsansIsauzinasld JaeueaNasaIn

freasathaustliinn dalddeludomwesaauiineysvana uidiraluiufifidussdnsam
wnwanfunsduaauiisauesiiuaentsl

2.4.3 Shopping Mall

fo Sunenlifidiegmelugudnisdn deanuiieesgusnisdilignéndniold
e dulngjazdesiimugaionndmlidioiesaandideudisn dosdinsasaanasiu
Frvesanuiinanethailesaniingdedsiuvesgudnisi Sureaenldnelugudnisi
dulvgasdnsminedudidssomifefesiuvesuiylulonafiawineg WWundn

2.4.4 Business Complex

Ao unenlinnsedlueesdiinauviesgdiugsia dwwnavingudvaneg

Y] )~ v v ° 4{' a  a ! a a |
UYALIY Mﬂ?ﬂﬁmaﬂluwuﬂizm LW@LLﬁ@ﬂﬂ?qﬂJﬂu@IUI@ﬂqa@’Ns] UNT1IUINTBYINATUINT

[
o o A

\esan naugnAnlugrutiudesnisanuazainauieasuasy naudmneimdgeunne

4
N o

ihlauAvesiusenldnaegluanunni daseunguianuuiily waswuundnvinduiiey
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A
a o

anuNAIvess1unantsl

Location of Flower Shops

T
Y

ANWULVDIFDIUNAG

Description

Hunter & Norah (2000)

Type of flower shop

1) Free-Standing Flower

Shop

-Full Service,
Professional
-Specialty Flower
Shops

-Limited Service

Flower Shops

oupen nelueasfiasu
u 5 Usznau

a¥sgunnlu Assuasany
ALAINATU

[

AN WULLAURNIEA

2) Strip-Center Flower
Shop

-Full Service,
Professional
-Limited Service
Flower Shops
-Flower

Merchandisers

>
Y ' L4

-A90gAUINANYBIE Y

sausfudugudnarsnisinaneg
<@

1an 9

-aglndfiuagianyavy

“ndalalaegniawndundn

SAWPUALEZANLENTOE

3) Shopping Mall

-Full Service,
Professional
-Limited Service

Flower Shops

v
(Y

-saegneluaudnizen
HAID1ULANUAEAINATU
—ADUNHINNUAUTLLANFUAN

INUY

4) Business Complex

-Full Service,
Professional
-Specialty Flower
Shops

-Limited Service

Flower Shops

v

-aegnglueiasdinnuvie

gNGIND

]

-anunasilvdingugnadaiau
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2.5 WUfn Uagnguiiieites
2.5.1 winfn wasvgufneltunisinaulae
ANUINEYeIN1SAnaUl

o w 1

nsiimaula (Decision Making) nMsdnduladunszuiunmsidrdguazednieluinla

v Y

=

vosuilan iunszuiumslunndenaznszvhadedmilsannmadensig 75 nefuslaa
linagdesinduladenagias lnuzidenmuteyaiariadninvesaniunsel
@ne s w@uala, 2550)

Funaunisimaula (Buying Decision Process) Wugnsudumeulunisindulaves

Auslnalaedddunseuiunisandulatie 5 Tuneu fel

AWM 2.4: NSEUIUNTNIRRAULATe 5 TunaUvRIEUILAA

nsFusilon
(Problem Recognition)

J

nsuawItiaya
(Information Search)

J

nsdsndivmantaian
(Evaluation of Alternative)

2

PO &
nsdadaulatia
(Purchase Decision)

2

= P )
WaAnTIH AEwAIN 1T
(Post Purchase Behavior)

fin: Kotler, P. (1997). Marketing management: Analysis, planning implementation

and control (9th ed.). New Jersey: Asimmon & Schuster.



16

nszUUNIRnaulate
nsrvunsinaulavesyuslaa (Decision Process) HUStAANAUABINITULANAINTTY
wisduuunsindulagevesuilnatuadeadaiu nszuiunmsandulatevesguilaa wus
< 3.11 (% dy
ganlu 5 YUNDY A9
1) nsnsznindalaunionumeenis (Problem or Need Recognition)
Uymasintudlayrraidnisnnnuunnaeseritanmilueaunad (deal) fiu
A & I a . A da £ o adl A PN Y 1 Al
anmiluegase (Reality) Yosdeiiinduiunuied @n1manuARIINme anwin3aniimse
aulelaztJuanmiivsisaun JehliiennudesnsavifufudiuaessninganInes 2
& a ! & O A q' o Y =
an il Wnendymveswsazyaraniaiuiianvaiuandrsiull aguledn Jgvvseany
ABINTVRIKUILNARIAAATUIINA WS fobUil
- Awasldegiununly Anudein1slrdiintuedswaaauilunisuitym
vl diedsvesdudildlunisuidgmiBuvunas fuslnedsdndudesnismasvedlvaiun
AL
- navaamsundaylueaniludlamila nsldndndusiegimildueinea
nelrAnlaymanuu WU 1HeaenIuIaguavIn wWellauisameasniuauummaunula 39
v 9] A4 av vy | o a & v
sodldaenudunliliuasgrumsuiunawn Wuau

a

- MalAgunUasdiuuana N15L93UAULATDIYARANIAIUIAINTI LA A
sdamsdsunlatlunieau wu nsdulie u89N15WAsULUAImMIINIEAIN Y119NT
a a G a d' 1 Y a d‘ a ¥ 1
WwigAulnnsensan InIelanine liinANUdsuLUALAZLANALABINTT NN
a A o = ° v
- NM5UAYULUADIADIUNN LBINSUALWUAIUBIANIUNIN YINLRAINY
AOIN1SAUAMTOUSMSAATY WU nswAssIy nsiiyms Jusu
- MewWsuwlasvasaniuenian sy iazdunisilasundasvesaniue
PNNITRUTINIAIUUINKTOAUAY HaNdINalADNSIURsULUASUNITALTEUTIN

[y

- N8 NMsUAEUNaNE198e Tuusaz iy usazyeddn uavusazngudsauynna

' '
a adaaa a 1

93iinquensdanunnsniu daungussdfududeniidvdnadengAnssusaznisanaula

- USEAMBAIMUBINITALATUNINITAAIN NITAUATUNITHAINAIIG LU N3
Tawaun nsuszduiud n1san uan wan way msvelegldninaundenismatannmsedia
UsyAnEnn annsonsgduliiuiloanssndndedymuaninanudosnistuld
LﬁaﬁuﬁﬂﬂlﬁmwﬁﬂﬁaﬂiymﬁLﬁm%u wrenaazsmailelymiueseliile wn

Tymilanuddgliuntdn guilneazudluvseliuidymiunld widmnnlgmiatuds
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laimely ldanasvisendunfinduna Jamiuiaznanadurnueseadinaedu
wsandndulyimeemunlelgm dnssummauilulymleenisegmdeyansy
2) Mstazuavvaya (Search for Information)
A o a Y o 1% N
diasindymduslanvsuaimnununly lnenismdeyaiiuduiiorisluns
Andula delaunannurasteyasialuil
- unasymAAa (Personal Search) Wuwnasimasilaunandiyana 1w
ATOUATY dnsanie nauenede dleIvyRnIzau viegAslYEuATuLAY
1 a . [ 1 1 av v a 1% a o
- U84g37a (Commercial Search) LJWWMAUTIANSTILAIINAVILAUAT UTEW
Ny Y A& Y a Yo o ! = o
e ludndn gindming viennninnunelaense
- wast9alU (Public Search) Wuunasnansilaandeunavunie 1y
Insviend vy audensdududoyanndunesiin
- ynUszaun1salvesiuslnaies (Experimental Search) Wuuvasiniasi
TAsuannTaesduia n1snTadeu nsvnassly
AuslnaunauildnisiaeuaiondeyalunisldUsenaunsdnduladoununaull
el 197U UUTINVRITRLATIUILDELFN AUTULTIVBIAIUUTITOUT UTBANLALAIN
lunisAumvaya
3) NMsUszIiunIaen (Evaluation of Alternative)
MaeNleToyaaINTUNBUN 2 L AuiNsUTEiunndenuazandulaienneia
a aa Ay a a = a = a v ‘:l' o
ign 35N snduslaaldlunsussiiunaifenenauseiiu Ingnsilseuiiieudeyaiiedtu

AuauURveusasdunuazinduladelaunsAndenainvainvatensdvielinasiie e

[
% =

W7 BeTuedfumnaellonainilunsdum Juegiuussaunsalveuslafiiiuun
lusdnuavan unisallunisindulasiudmaieniidegiell JudiwwiAnlunisiaisan Tunis

1%

PreUsziliuwsaznaien Tidadulaladnedu aeseldd

- AouauUR (Attributes) warUsgloviivesdudilasu (Benefit) iWunis

14 1 a 1%

firsandasausylenifiaylfsunasanaudivesdudii dudiudenueneudiunudlv
fefuslnpassnsdnunzamatRTuandsiumaiindusslesiAndostunueadodoauay
Mniudaaglieuaulafudnunsfinsamunnudoinisveseinniian

- seAUANUEIATY (Degree of Importance) lWunsiiansanAuaRe e

AaNURA (Attribute Importance) 1NNIMAANTUNRIAMNLAALAY (Salient Attributes) UB4

9
'
a Y o % U % a

duinflanuiu Juslaatiulirnuddyivdnvusvemaadudegluseauunneaiunig

o

AUADAARDINATINUAINUADINITVDITUT
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A ! Ay . I a a [ A A 1
- ANUWRliafons18ve (Brand Beliefs) lunmsiinsufetiuanuieiese
v a v A Y ¢ a v Ay a % < CAN
EvevesduAvTaN AN walYedduA (Brand Image) NEUIInAlALAENUWIUMEETUFIIN
Uszaumsalluedn {uilnnazaianunielunsvieduieiiuanvazusiay e 1990999
A v gj = = A (% Ay aa a ! a A Y a
vty Fannugeliefiunseveddvninadenisussiliuniuienvewusian
- anuwela (Utility Function) Wunisusediuin Sanuneladedumusay
gvioualvu fuslnaliviruailunisidion InevsivunauaudRvemanfniiwIienIswa
WisuisunanRvemaniamnaeinisiuauautivemsnau
- nszUIuMsUseliu (Evaluation Procedure) 35t ludnisuisntnerlady
wildlunmsdndulavatedy wu anuwela anueieluive AuaudivesduAuINITN
Wisuieulvrziuy wamnaaguingvelalssuaziuuainnisusediuainian nausdnduls
Homoly
4) Mssinaulade (Decision Marking)
TngunAuaguslnaudazauiiaufensteyawasszesiallunisanauladmsy
AR uTuAazlawanseiY nanduauegaInTtedaunieldingdule desldsves
nanuulunsSeudieu uivawdndasigusiaanlidesnsssesiainisdadulauiu ms
Anaulagedevuegiussusiiauaztoyavasduaty
5) WOANTIUNAIN5YD (Post Purchase Behavior)
waandinistiewan {uslanazlasulssaumsallunisuilan Baenveziduanunela
< 1 2V Y Y Y Yo = ¥ a1 a v [ Y a
wselanelanld dnduanunelaguilnaaslasunsiuiisdesinineg vesdumuasinliinnis
d Xyy o4 oo ye i . v o ad o v ¥
Foglaviseiinnsuuzigndselvg widnduanulinels guslareraidneduauug Tu
AswiolUuazdudesiaiiasninnisuensieyilvilgnAm@edundesas (519 A3Tai, 2560)
2.5.2 wwRnuazngulnertunmsineudisauuvaung
ﬂ’ﬁ’“g’mﬁmmﬁ'}ﬁfﬂLLuuamqa (Balanced Scorecard: BSC)
< « | (Y] 9 ¥ o [ ' Ay o 61 o
Juesesdlelunsdanisilddmiumsaeneauwazuladideiaigidmunglussiu
#1949 audsszaulfiRnuuazlddundadslunsiauszdiuna amuauuasfinniunis
allunuiefugsitbiiinanudenndeuazdatiululadenianuddgronudisaves
23An3 lnein1sinmnudnsanuvannavzie i innaen1menIsusMSInNTs Avinli
29ANTAUIAARE1ISEU AUNAL waruRsAU (Kaplan & Norton, 1996) lawmunises
Balanced Scorecard #4Us¥naume 4 3uiedfe YuN8n1UN15RY (Financial Perspective)

UUHBIAUGNAT (Customer Perspective) suuainunszuIun1sn1ely (intemal Business
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Process Perspective) hagduaenunisiseusiagiinm (Leaming and Growth
Perspective)

melfpmeusiaryuuesoimsiaamuduiauuvauna (Balanced Scorecard) ty
otUsenaumeingUseasA (Objectives) STl ¥n (Key Performance Indicators) 11118
(Target) uazunuanlassnsvidofanssu (nitiatives) yuuasvis 4 Mumadldgnimuniy
Tnsordeusvglunssuiugsiomly deeduiienuduiusdesuludanauassaly
dnwaizAonsiosdnsazdimlslédiosnaingnd Gsnsfiazmgninlddesiinisduiuns
meluiifuagmafiagdndununiglulilifduminaudesdvee arumdeslunisms
yhautules

mMsinrudiiauuuauna (Balanced Scorecard) Wumsiafifanuaunaluudinig

Usenaumeinguszasd (Objectives) 1Ay oAnILanTamTenaIn1siasussgluaumigg

1%
SIS g

Ao Uadauviamnudnsa (Critical Success Factors: CSF) wayusznausienaiain (Key
Performance Indicators: KPI) vissnufiigaiunisiuuaglilisnunisiu silresdnsld
yadulusnulasuniannfuliiaziansanuaunalutinuszneulumetadunielussdng
Loun yumeunsRunszuIunsniely nsiseuiiazinu wasladuniousnasdns loua
1Y Y & v A o ado & o ! | 1Y)
yuNewnugnaAn sansllanuaunavesladendumanwasavivianiduna degradu n133n
auianelavesgnAndudvii@iniiduna Jsaznsuinnuiianelavesgndnldnselile
¢ & o 1% v oA = P %
wign1saliusiuluudy Inedadendumnvesrnuiisnelavesgnaiy enauszneume
AN veddnd Anuslunisuinisuazsan Wi msdavh nsianudisanuuauna

v o

o & [ 1 o < o ado v o ¥V [ | °o
udunssonfeladuinmianudisanazsvidinusznaulunisdnviime Jadeuneanudisa

[ (%
ad v 2 1 U

wazduiyinasnanduazlueioevinlilivnsuinyuuewnassuiuiiddelanosdnsTi
AnudAgylunsUsEliunan1saliua Iaediuuifia Juued 4 yuued 69 (W wygsuns,

o 9

2546)

a

1) 4u8IAUN15Y (Financial Perspective) lutdmsnenianisiulussesend
HadouisnnudiSauazdeidiadifeatesie maiutureseld nsusuusdlrATusm
HAKEN N1TANRIVDIAUNUKAENITIEUINFUNTIE

2) yaneaFugnAn (Customer Perspective) uysmaaftazsioulAeaiunis
noUAUBIANFDINITYRIgNANTIvinlgnAAnAImeTagegn Jaduusisanudusanaysuil
PnfiAertosie drunvsmsmaafifisdu masnwignéuiu madiugnélul nsiaue

Audiflinaunin nsusMIiTaEiwaznitoidesesianisi
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3) yuNeIRUNTEUIUNIINETY (Internal Operations Perspective) lnggas@nw
nsrurunsmssfiuaulugiusiieg vesesng Jadoutsarudidanazsvid it
WiufaunmveInszUILNg stesnanildlumsdweunuligndn nssiilessning
wifnaulussansdamnemiuis msdidunuiinmg nszuiunsuanidaunin

NIZUIUNITIAAINTINLSINTUIANIONTLUIUNITUS IS NTUTEANS NN

4) yuNeInUNTIEUIIagiau (Learning and Growth Perspective) 84Ans

' £
a

TududeafinauaunsavesntnauluiEewesnsiaundualne Lagusnsnaauiie
navaUBIAURBINITVRIgNAar T SEUUNEuaAnsIiiUsEAnSamunnay Jeansiv
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o Aa a o Aa o 2 v & ¢ | = o
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L2 1 A a

myadeeeAnsinIsiSeusiesidnume 5 Usen1shevas lean (Senge, 1990) A 1n1s
Seuivesnuluasdng (Personal Mastery) danunseuauandiinvesaulusidng (Mental

Model) T3davimisaufiuvasauluasdns (Shared Vision) Inmseuiidunguane (Team

Learning) wagdinsyulaunisanegaidusyuu (Systems Thinking)

2.6 @y

NnMsAnwenasifnfestssznoudne ssAusznouvesiuaenlsl SHufuuy
Concept Store Ussinvwasdunenls aeuitheiunenls uay Case Study Sunanlsilu
nyammumuas weldduuumdumsinuiteediifedinuifeatumssenuuuiiu
ponlsisuuuuluel Aanssmdn uarfanssunaiuifndunieludunonlsd Asiiviiligldusn
mandualduinisdn waziausuuziuamsluntsesnuuuunenldsuuuile e
annsntheuindn wgnguiildannnsfnwienarsifsatestnasiu TUldduuuams
Tunsviuuvasuny uazduntwal WeliUszneufunsifiuteya Tana uaziuieuiiien

Aanssumen wazfanssuasuvessueenldsuuuulnilutunausely
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1) yusewnuUNITRY
2) uDIAUGNAN
3) yuuBINUNIEUIUNIAETY

4) 3 wNUMITEUF AT

AT 2.6: NTBULUIANNITIIE Research Conceptual Framework

-Brand Theme Concept
-MINSSUHANIA=AINSSUIESU
-Plan

CASE STUDY
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Uni 3

MUY

3.1 JWYTIAUAN

3.2 FBnsiiudoya
3.2.1 NSL@aNNIUANE
3.2.2 MSdUNwal
3.2.3 AMSUIDINIAANYI
3.2.4 MTINNAN
3.2.5 MINWAIN

3.3 ieRosilefiltluiudeya

3.4 gyUmsaUsziu wagisnis

3.1 WL BIAUAN

Uspianvasnideilenunmudsoonldvatsdnuny dmivnuideddnogly
Uszian MsIdensalnw (Case Study Research) M33deidanmunmnasAniads 1)
Hvangresnside Research Goals) 2) Uunduiomanszsumnuin (Conceptual
Context) fiflrudnsiusiu 3) Manuns3ds (Research Questions) dslufianudusiusiy

4) 3573 (Methods) Miunldiagdanasie 5) mnugnaes vesdaAuny aaausenauns 5 &

'3
a

UffSewofuuasfu (aunf UszAvassaug, 2555) muuundndl uwdu (Patton, 1990) ¢
wuelifie NMTITIRMANALABdlITTIUTIN Teya (Data Collection) laen1sldians
dun1wal WeanuazUaneida (In — depth, Open-ended Interviewed) nMsdannlaense
(Direct Observation) kazN13ANYIINLBNAITENNE) (Written Documents) ﬁﬂﬁﬁﬁ@%aﬁlmﬂﬂ
nsdunwaildadnanfeafiulszaunisa (Experience) wwafa (Opinions) ANNSEN
(Feelings) uagAu3A99 (Knowledge) musﬁagam'iﬁ’al,ﬂm%lﬁmﬁuﬁaﬂiiu (Activities)
N15UJUR (Actions) N5l dusiussenineumaa (Interpersonal Interactions) wag
N3¥UILNNINI989ANST (Organizational Processes) dadruusliusnalsyaumsavesnsd
Wiy dunmsineienansaiulngazlatoyaannnissienu (Reports) watuiingnge

(Diaries) kagainminauaIn1ulatais (Open — ended Written Responses)
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Anwideua
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AIEANE 5 WS E dvandhdiehusenldyuuy

WnT1Eiteya/A8n1533e |
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i AnvidSsuiiey

1) AanssUves U

ATUNE LAZLEUDLUTLUY ) Tsunsuvesiu
NNNITBBNUUY : 3) Yadeiivhloildusmsnduanld
musgﬂ

3.2 Bmaiudeya

3.2.1 N5a9NNSEIANEN

va o

Adelasiususeteiunenlilunsanmumuas neiluiunenldninisdadusiu
Ua8ATs Nuviastaya Cleothailand, Soimilk, Lycheepop, Spice uag Beautyhunter &4
I3 Y A Y o= Y a ° A v yay v @ o
Juwnastoyaniinfsigvesuilan uasihseveiunenlinliudnnguduunlssinnves
Susenldl wazdnvazanunaswesiunenlinundumes wazlueis (Hunter & Norah,

2000) lonanly
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M1599 3.1 MINNTTMUNYSEIAN karanunfwesiunenliilunsauvmauas

T
Y

A v v o o P
378%@5’]1‘!@@ﬂ1ﬂu Ui&ﬂﬂﬂ@\ﬁ’]ﬂ@@ﬂlﬂ ANWUTEDTIUNAN
NIWNNUATUAT
1) Melrose -Full Service, Professional | -Shopping Mall

-Limited Service Flower

Shops

2) Napasorn

-Full Service, Professionall

-Business Complex

-Free-Standing Flowe

3) A la rose music &

-Specialty Flower Shops

-Free-Standing Flower

5) Plant House

flower -Limited Service Flower | Shop
Shops
4) Heartmade by kigpcn | -Full Service, Professional | -Online

-Full Service, Professional|

-Specialty Flower Shops

6) Rocha Floraison

-Specialty Flower Shops
-Limited Service Flower

Shops

-Free-Standing Flower
Shop
-Strip-Center Flower Shop

7) Close To Nature

-Full Service, Professional

-Free-Standing Flower

9) Viraiwan Florist]

Flowers -Limited Service Flower Shop
Shops -Shopping Mall
-Business Complex
8) Tinkerbees -Limited Service Flower -Online

Shops

-Full Service, Professional

-Specialty Flower Shops

10) Prestige Flowers

-Limited Service Flower

Shops

-Shopping Mall

(mN519317B)
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neFesunanlyily

NIWNNUATUAT

Usennuaastunanlyl

T
Y

ANWULADUNG

11) Morning Glory By

Four

-Limited Service Flower

Shops

-Strip-Center Flower Shop

12) Flower in hand by P

-Full Service, Professional

-Free-Standing Flower

Shop

13) Ladybrunch Flower
Shop
14) Oneday Wallflowers

-Limited Service Flower

Shops

-Full Service, Professional

-Specialty Flower Shops

-Strip-Center Flower Shop

FEree-Standing Flowe

15) Maybe Flower & Cafe

-Limited Service Flower

Shops

-Free-Standing Flower

Shop

16) October flower

-Full Service, Professional

-Free-Standing Flower
Shop

-Business Complex

17) Proteas And Pantone

-Limited Service Flower

Shops

-Free-Standing Flower

Shop

18) By Khun

19) Vlyn Floral Design

-Full Service, Professional

-Full Service; Professional

-Strip-Center Flower Shop

-Free-Standing Flowe

-Business Comple

20) Gettava Boutique

Flower

-Full Service, Professional

-Shopping Mall

21) Floraison

-Limited Service Flower

Shops

-Free-Standing Flower

Shop
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Al 3.2: dunwaliiudeyaandliuinisiunenlinsdifinm

3.2.4 A998 N

o

U = 1 1 v vV = 1
ARdEinsAnIw Sketch wiau uavdiudsznaunieg vassunenldnsalfnw wu
ANPAULVIITUAUNTZANY F1IVIUSUTY 819879800 WWUdY Wi IR AN 1INN19INI8ATN
YasfiunneludunenldinsmAne o 1aniu N1s Sketch anwrelminauduly Aaadd
Tun1s9190IW LARAINULIIUEN LLazﬁﬂUgimsL%uﬂaa&ﬁamﬁgﬂé}’mﬂu% ANFANTNIA
o =1 = dy o v = = I3 b % U '3
Guiinlpgazidenil vililansuiseazdening anelusiu dneazamsvesgunal uay

ToiuaMNALTUS YRR Ul ATIUR 91U



28

AN 3.3: NN Sketch wUau S1unanliinsdiF@ne

SuiuandauUs=nn Autld

NJ2INHAISIU s R
Jf 12:auMNNaaNIUNULRY
dHsuwdnou - i
| P e
- L

- —-Us=3SaUNutioy

s13u0U
;5 L & N = =
guiugunsaidu q ==------ ‘E,. O A & r] _________ Suiouanuaumus:inn
ot é t { Iphone Case a: Card
WN2OAINgLUY==============- = § o _; atdaantout
LB ‘—1—' Lavender
) Counter Cashier

ARUIINRSIA-3USN

-

(IVNY]

thendamny, ay--====----;

Atdaunsal

NSSINS NI KUV
annu AT
Wuriuwaalday

]
k=]

il @ _________ I0UA0VAUAMNUTISU
E

tove=len - \
SUTUUBIHIISIU ===~ — —
Na2J Delivery box =-=====m=mmmm-m-a- =1 7 'U \

{ I' """ Ald Art print
el s < 4 = ___suinuanyaumus=inn
Jurnauarucanty’ - fl Card ua: Notebook

3 y o - fudnuanvaudusnn
1AuaaNty - ) Lh g
Jouanachugudy . |

o '
I
Display HUINSW~ ====- Swpt 2l Y e
i Juldstoc g% NMIWHaN
Yoo wdustndn

3.2.5 NSOIYAN
1 I d' = dsll o a o 1 a 4 ]
nsenen iy inseslienugulunsvinemuise nsaienmduseleyiagnwn

dwnsumsiudeyaieiiuildinszie luunaaunsalisdndudeddnisaianiniie

v = Yo [ v v - oA A a v ! ! a
Tuinlilddmsuilutoya wagnangiuiionnudefievainisidy NMIsenImgIeLiy
anuazandensiudeya gideldnsarenmieiivteyadunenliinsdifinw drenwii

Anelu ussennma aonll kazianssuvessuanlinsalAnwns 5 Wi

3.3 in3esdislunmsiudeya
Ya o o o L S o e v ' < o =
ARdeinsly imdduiindes ayatuiin ndesdienin Yseinumauildlunis

dunval waziiusiusdeyavnsenansifianuieites InsUsziiumauilddunivalaz

wuseanu 2 g

d‘ ) o

Y 1 dmsugliusnisiunenly

A o [

yad 2 dwsugliuinig

Y



3.4 a3UmsUTERL WagiBnng

Al 3.4: asuIsnnslumside

29

AN NUNDUISSTUNSSK 38n1s
d e " R &
Foyaieaiunentii wRauaznnefaiunasadulate
flsney 1msazzwintatfovnitaniubiaanis
1 -wgdnssunasldau/ -uwdsynnn Afinulidui o Msdonnsaiiogn
- oo unsagsna Fuhn wminew
fanssunifinTu :
N wssinial fe feynandunefiln
- . Tm antszaunisafvesiuilnaies ®  msdumual
$ruaanliuvuguuuulkudu il smgAnsmmdnsie
agwls AnianR -
wAUMNNANATY msitonduodw
~ . . s . rrwidetenntiin
- fisnsauman wasianssuaiuiiintunisly ia yaLnaaiuConcept arnmelarisfuinuasniio
Srunenbipuuuulmiileslsing Store msnamu
e 5 s - L o -Hoynyesiuin ’
- Yeduiviliflduimandunlivinissnade an¥uz/ 99 ”;' 7“}“““1 i
fonsls AuAv anssuiininiu A A - msthemu
uuaAauazngujiisaiunisina
ANANFAULLANAR
1)yHNBIAUNNTRY
-nsinmgnAnidng mﬂv‘c‘wniw
Tl
4N UNIFUUTUAENRM pumw szuzi8y nisuoumsdn
Uz m'wuhuﬁwn
winau
2 <
1) WOFENgINNITNIM uaznsld g kgl
Pl - 41594/ danmAnisol/
. o FunmehnnanTdl o
[tUDNIVIFUBILENSOONIUUS WADNTT . P duniwnl/ Anwndiaya
H R 2) Anw1dnszifiayasnn Case
tusunuulkbiduogwls ) K 1enas
study

- o
Annieyaiilfanan
Case study



Uni 4

ATMANEN

NIUAN®YI 5 LA AB 1) Plant House 2) Oneday Wallflowers 3) Napasorn Floral
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4.1.5 Aan3u
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mwﬁ 4.2: Flower Product 989574 Plant House

fisn: Plant House. (1.0.4.). Auduann https://www.facebook.com/PlantHouseCo/.

mW‘ﬁ 4.3: Flower Product 98951u Plant House

s Plant House. (.4, dufuann https://www.facebook.com/PlantHouseCo/.
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mwﬁ 4.4: Flower Product 989574 Plant House

fis: Plant House. (u1.4).). Aufuain https://www.facebook.com/PlantHouseCo/.

m‘W‘ﬁ 4.5: Flower Product 98957u Plant House

s Plant House. (1.4, dufuann https://www.facebook.com/PlantHouseCo/.

4.1.4 elaiiy
ratlagiuvesiu Plant House

571 Plant House @191 The Commons YUIANUNTNINUA 20 ANS19UAT
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AN 4.6: (9N Plant House @191 The Commons
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mwﬁ 4.7: 57U Plant House @191 The Commons

;. Plant House ganawiiwnssamenlilusounszanamasianlavuinnzinsn. .U,

AUAUAIN https://adaybulletin.com/spaceandtime-plant-house-Na3uaa-/12080.
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mwﬁ 4.8: 57U Plant House @191 The Commons

1 Plant House ganauiivwssamenlilusounsyandmaesanlavuinnginsn. w.U.4.).

duAuaIN https://adaybulletin.com/spaceandtime-plant-house-nadas-/12080.

1

37U Plant House @191 The Emquartier 9UNANUNTILA 20 ATTI9LUAT



AT 4.9: {3fius U Plant House @191 The Emquartier
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A9 4.10: 511 Plant House @191 The Emquartier
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4.1.5 A9NISY
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4.1.7 User Experience
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AWl 4.13: Flower Product vos31u Oneday Wallflowers

fia: Oneday wallflowers. (31.U.4.). @uAuain https://www.facebook.com/

onedaywallflowers/.

ATl 4.14: Flower Product 183574 Oneday Wallflowers

Fian: Oneday wallflowers. (1.U.U.). @uAuain https://www.facebook.com/

onedaywallflowers/.



43

Al 4.15: Flower Product vos31u Oneday Wallflowers

fan: Oneday wallflowers. (11.U.4.). @uAuain https://www.facebook.com/

onedaywallflowers/.

mwﬁ 4.16: auAnludiu Cafe ¥99511 Nana Coffee Roaster

DARK BEER CAKE

Fian: Oneday wallflowers. (1.U.U.). @uAuain https://www.facebook.com/

onedaywallflowers/.



4.2.4 feus1u Oneday Wallflowers
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Al 4.20: %1y Oneday Wallflowers

fn: Oneday wallflowers. (1.U.U.). @uAuan https://www.facebook.com/

onedaywallflowers/.

Al 4.21: drufoswdnenls 511 Oneday Wallflowers

fi: Oneday wallflowers. (u.U.1.). @uAuan https://www.facebook.com/

onedaywallflowers/.
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AT 4.22: @IUNUNINULEUILIAY $7U Oneday Wallflowers

Fian: Oneday wallflowers. (u.U.1.). @uAuain https://www.facebook.com/

onedaywallflowers/.
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AWl 4.23; @y Cafe $1u Oneday Wallflowers

fia: Oneday wallflowers. (u.U.1.). @uAuan https://www.facebook.com/

onedaywallflowers/.

AT 4.24: du Cafe $1u Oneday Wallflowers

fi: Oneday wallflowers. (u.U.1.). @uAuan https://www.facebook.com/

onedaywallflowers/.
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AWl 4.25: @y Cafe $1u Oneday Wallflowers

flan: Oneday wallflowers. (1.U.4.). @uAuain https://www.facebook.com/

onedaywallflowers/.

4.2.5 ANTIU
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4.2.7 User Experience
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ATl 4.27: Flower Product 189574 Napasorn Floral Cafe

fisn: Napasorn. (1.U.U.). @UAuUaIN https://www.facebook.com/napasorn-

208683145866994/.

ATl 4.28: Event Design 483311 Napasorn Floral Cafe

Fian: Napasorn. (1.U.U.). @UAuaIN https://www.facebook.com/napasorn-
208683145866994/.
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AT 4.29: Fudnludiu Cafe vasd Napasorn Floral Cafe

fisn: Napasorn. (1.U.U.). @UAuaIN https://www.facebook.com/napasorn-

208683145866994/.

4.3.0 ffaity
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AN 4.31: 7A3WUS1U Napasorn Floral Cafe fuaoy
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AT 4.33: 51 Napasorn Floral Cafe

FLORAL
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2" Floo g

Fin: Napasorn. (1.U.4.). @UAUIN https://www.facebook.com/napasorn-

208683145866994/.

ANl 4.34: 1 Napasorn Floral Cafe

Fian; Napasorn. (1.U.4.). @UAUDIN https://www.facebook.com/napasorn-

208683145866994/.
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AT 4.35: dau Cafe 5w Napasorn Floral Cafe

fisn: Napasorn. (1.U.U.). @uAuan https://www.facebook.com/napasorn-

208683145866994/.

4.3.5 AANITU

AanssunUsesndu 2 Aanssu Ao msliudmsiisatunenls waznsliudnisludiu
199 Cafe Tng$uunasitiunisuinmsluiia 2 duvihiu aouiifwesiuunasieguiinm
Uﬂﬂﬂaammm%aLﬂu@uéﬂmwawmmaﬂlﬁa&jLLé’a FaRanssumdniinlugruiiae ns
Uimsentunenlyl Ssinssundnaesdudinadunisusnmsiferiusenldmiioudiy
desnsuunasiifusunenlifideuinaiiuszaunisalifesunenldonuitan Aanss
ufniiadusiomnde nisusnisludiu Café vasduunas sadufanssudnedrmiliwes
Suiiicladndatu glvinisuasauinnuddadunlivinsluduiifiedosnisinduda

U58NIAYBY Floral Café muau@slaueddu aevinbiiadufanssulivesdu



58

4.3.6 fanduiasy
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AW 4.37: Flower Product 984311 VLYN Floral Design And Styling

i VLYN. (). Fuduann https://www.facebook.com/vlynfloral/.

AWl 4.38: Flower Product 983571 VLYN Floral Design And Styling
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ATl 4.39: Event Design 483311 VLYN Floral Design And Styling

fan: VLYN. (ud). duduann https://www.facebook.com/vlynfloral/.



62

AW 4.40: Flower Product 484311 VLYN Floral Design And Styling
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At 4.41: feitudru VLYN Floral Design And Styling
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AT 4.42: 571 VLYN Floral Design And Styling
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i VLYV, @), Budumin https://www.facebook.com/vlynfloral/.

AT 4.43: 57 VLYN Floral Design And Styling
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4.4.4 A3NTU
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mwﬁ 4.45: Flower Product 48451 Viraiwan The Timeless Flowers

fisn: Viraiwan. (.U.4). Fuduain https://www.facebook.com/Viraiwanflorist/.

mwﬁ 4.46: Flower Product 48951 Viraiwan The Timeless Flowers

f: Viraiwan. (0.4). ufuain https://www.facebook.com/Viraiwanflorist/.
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mwﬁ 4.48: Flower Product 48451 Viraiwan The Timeless Flowers

s Viraiwan. d.4). Aufuan https://www.facebook.com/Viraiwanflorist/.
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AN 4.49: Unuseulne Viraiwan Thai House

fisn: Viraiwan. (u.U.4). duduin https://www.facebook.com/Viraiwanflorist/.
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AN 4.50: Unuseulne Viraiwan Thai House

HE VIRAIWAN HOUSE

‘?'—,.
s Viraiwan. (.0.4). Aufuain https://www.facebook.com/Viraiwanflorist/.
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AR 5.5: d@uvieauainenlil wagdiuiuivnaulsuwden 51U Oneday Wallflowers

fin: Oneday wallflowers. (u.U.1.). @UAuan https://www.facebook.com/

onedaywallflowers/.
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AN 5.7: AMULAASFIBE1R Flower Product vesiunenliisuuuulvdivinis@ng

i VLYN, U.d). Fuduann https://www.facebook.com/vlynfloral/.
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A7 5.8: Meg1en1suInsiigaiuaenlidvnigdiu Event Design ¥993571U Plant House

fisn: Plant House. (1.U.U.). AUAWAIN httpsy//www.facebook.com/PlantHouseCo/.
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MY 5.9: feg1enisusnisiiganuaenlimigdiu Event Design ¥99571U Plant House

fisn: Plant House. (1.U.4.). Aufuain https://www.facebook.com/PlantHouseCoy/.
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84

fisn: Plant House. (1.4.4.). #ufuann https://www.facebook.com/PlantHouseCo/.
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A9 5.11: fegen1suinisiieaiuaenlimienu Wedding n1sUszAuantasniuduniin

fisn: Plant House. (1.U.4.). AUfuain https://www.facebook.com/PlantHouseCo/.
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AN 5.12: AWLERIAI9E19ANTIN Workshop

fisn: Plant House. (1.4.U.). #ufuann https://www.facebook.com/PlantHouseCo/.
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AN 5.13: Feg1eRanTsi Workshop

fisn: Plant House. (1.U.4.). Aufuain https://www.facebook.com/PlantHouseCo/.
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AN 5.14: @r981903nTTU Workshop

fiun: Oneday wallflowers. (u1.U.4.). &UAUaN https.//www.facebook.com/

onedaywallflowers/.
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AR 5.15: A1981903nT51 Workshop

fan: Oneday wallflowers. (11.U.4.). @uAuain https://www.facebook.com/

onedaywallflowers/.
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90

fan: Oneday wallflowers. (1.U.U.). @uAuain https://www.facebook.com/

onedaywallflowers/.
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Al 5.17: @y Cafe 89 $1u Oneday Wallflower

Hibiscus

Miscanthus
Anemone 2
é’“""’\_/ ARTNERS®

Flower Shop

fan: Oneday wallflowers. (1.U.4.). @uAuain https://www.facebook.com/

onedaywallflowers/.
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AT 5.18: daw Cafe 89 $7u Floral Cafe at Napasorn

fin: Napasorn. (u.U.4.). @UAUaIN https://www.facebook.com/napasorn-

208683145866994/.
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AINA 5.19: Product @1UdnLanIEUAIDUe
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fia: Oneday wallflowers. (u.U.1.). @uAuain https://www.facebook.com/

onedaywallflowers/.
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AT 5.21: Product @udnlanidua1aus)

s Plant House. (1.U.4.). Aufuain https://www.facebook.com/PlantHouseCo/.
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A9 6.1: anuduiusvesdumiuiunenliisuuuulug nsdldinwn Plant House

fisn: Plant House. (1.U.U.). Aufuain https://www.facebook.com/PlantHouseCo/.

AN 6.2: Asduiusvesdumiuiunen liisuuuulug nslfinw Oneday Wallflowers

fin: Oneday wallflowers. (u.U.1.). @uAuain https://www.facebook.com/

onedaywallflowers/.



111

A9 6.3: Auduiusvesdumiuiunenldsuuuulug nsdlfine Napasorn

fian; Napasorn. (1.U.4.). @UAUDIN https://www.facebook.com/napasorn-

208683145866994/.

AN 6.4: euduiusvesdumiuiunen iisuuuulug nsdldine VLYN Floral Design

i VLYN. (U, duduann https://www.facebook.com/vlynfloral/.
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M9 6.5: anuduiusvesduaiuiunenldsuwuulug nsdfnw Viraiwan

fun: Viraiwan. W.4.4). duduan https://www.facebook.com/Viraiwanflorist/.
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fi: Oneday wallflowers. (u.U.1.). @uAuan https://www.facebook.com/

onedaywallflowers/.
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fan: VLN, @), Fuduann https://www.facebook.com/vlynfloral/.
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AT 6.11: drn Window Display AU

fisn: Napasorn. (1.U.4.). @uAuan https://www.facebook.com/napasorn-
208683145866994/.
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