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ABSTRACT

The research was aimed primarily to explore the Brands Image ,Website
Quality and Brand Familiarity toward secondhand Brandname Bag’s affecting brand
name products Purchase intention from the employees at Stock Exchange of
Thailand in Bangkok. Questionnaires were used as the data collection tool. They
were checked for content validity by experts in the field and reliability by using
Cronbach’s alpha. The test was done with a sample group of 30 people who used
the products or recognized the brand, selected by selected by Purposive sampling.
The Reliability of the questionnaire is 0.88 and the Content Validity was checked by
the expert. The 120 usable questionnaires were analyzed for the descriptive and
influential statistics by using the means, percentages, standard deviations and
multiple regression analysis.

The research findings are (1) Brand image of secondhand bandname bag’s did
not had influence Brand Familiarity and Purchase intention from the employees at
Stock Exchange of Thailand in Bangkok. (2) Website Quality of secondhand
bandname bag's had influence Brand Familiarity and purchase intention from the
employees at Stock Exchange of Thailand in Bangkok. (3) Brand Familiarity of
secondhand bandname bag's had influence Purchase intention from the employees

at Stock Exchange of Thailand in Bangkok. with a statistical significance of 0.05.

Keywords: Brand Image, Website Quality, Brand Familiarity, Purchase intention
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fus fAaderiu (N=40)
ANSNUINTIEUAT 0.7
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ANUALLAYATIAUAT 0.852
AuRlage 0.858
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mMwanwalngidudi X SD. | msulawa
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yhlsinnuoanaudsnuldteuazazniniu

6. PAuAYRITIAiaTeuTEuAUA AT 3.90 87 ly
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