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ABSTRACT

The objectives of this study were 1) to research the content which
generated productive results; and 2) to compare effectiveness of re-marketing
methods between Google Display Network and Facebook for cosmetic's SMEs. The
method of this study was the quasi experimental research by spending 200 baht in
each advertisement via Google Display Network (www.aspiration.co.th) and Facebook
(Aspiration fanpage).

Research finding were as follows: 1) re-marketing by Facebook for
cosmetic's SMEs was more effective than Google Display Network; and 2) re-
marketing by people engagement on posts was the most productive to gain 8,100

baht of sales in return.

Keywords: Remarketing, Retargeting, Digital Marketing
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