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Soonphonrai, R. M.B.A,, 2016, Graduate School, Bangkok University.

Brand Equity, Brand Loyalty, Brand Awareness, Brand Quality, Brand Value and Brand
Preference Affecting Purchase Intention of Activity Tracker in Bangkok (29 pp.)
Advisor: Asst. Prof. Kasemsan Pipatsirisak, D.B.A.

ABSTRACT

The purpose of the study was to analyze the influence of Brand Equity, Brand
Loyalty, Brand Awareness, Brand Quality, Brand Value and Brand Preference Affecting
Purchase Intention of Activity Tracker in Bangkok. The sample consisted of 40
questionnaires with the accuracy of questionnaire by the experts and the
consultants. And reliability .876 statistics used in this research. Descriptive statistics
are the mean, percentage, and standard deviation. And the inferential statistics are
multiple regression analysis. By setting a statistically significant level of 0.05 for use in
hypothesis testing.

The study indicated that Most respondents were female, aged 21-30,with
bachelor’s degree or equivalent. Private company employees From the Multiple
Regression Analysis, it was found that the variables could predict brand equity of
activity tracker use and indicated that the brand loyalty, brand value and brand
preference at the statistical significance level of 0.05, this factor significantly affecting
the purchase intention of activity tracker in Bangkok. Significant brand awareness and
brand quality were not significant, indicating that this factor had no influence on

purchase intention of activity tracker.

Keywords: Brand Equity, Activity Tracker user, Brand Preference
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nssuilunnnw 4.32 1.027 unilan
ANAUAIVIINTITUAD 4.30 1.072 1nign
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18N NTINVDIANNFAFIY HANITIATIEANTOADBELTINY (Multiple Regression
Analysis) ¥04AAMTIEUAT ANNTUTRUlUATIEUA NiTBVEHAsaAUATlaTeLASRIFERRTL
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MSNA 4.2 1 9I5NMTAATIENNTANNBEEENNNY ANUANALUATIAUA N1T3INAT

a 1% ;% a 1
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AnMuANNKEATINLLLUANTIVINENIUAS

Model Beta t Sig.
(p< 0.05)
AUANALUATIRUA 283 262 5.028 .000%
N1333nAT1EUA -071 -054 -947 345
nsiuiluamnw 001 001 019 985
ANMUANANYRIATIRUAY | 515 466 7.216 .000*

3

AU Aasalae
Adjusted R Square = .671,df = 0,0 , F = 95.498 , p< 0.05
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.000) karAUANAITBINTIAUAT (Sig = .000) Ineilsyiutadfnveadifinseiu .05 wansin

[y
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a

woAvin LagdlieanuaUANFALURSIAUAT LagANUANAIYRIRSAUA dINadaAIUASlaT e

'
YY) v A

sEAUTidANN .05 uiN13FaNATIAUAMUAE NM3SusluRunmlddimaranudslagolusedu

Y

HpdAgy .05
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