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The Influence of Product Awareness, Product Knowledge and Product Quality on
Working Consumer Intention to by Pocket Wifi In Bangna Tower Samut Prakarn
Province (43 pp.)

Advisor : Krairoek Pinkaeo, Ph.D

ABSTRACT

The influence of Product Awareness , Product Knowledge and Product Quality
on working consumer Intention to by Pocket Wifi. In Bangna Tower Samut Prakarn
Province. The type is an employee group at the operational level. In Bangna Tower
Samut Prakarn Province. The questionnaire was used to collect 150 sets of data. Use
a convenient sampling method. Data were analyzed by frequency, percentage, mean,
standard deviation. Hypothesis testing and multiple regression analysis. The study
found that The majority of respondents were female, 20-30 years old. Bachelor's
Degree. Income per month: 10,000 - 30,000 Baht

The results of the hypothesis testing revealed that the influencing factor
influenced the willingness to purchase a Wi-Fi pocket. Statistical significance was at

0.05. Product Knowledge And the quality of the product.

Keywords: Awareness, Product Knowledge, Perception, Quality, Purchase Intent,

Pocket Wifi
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A9 3.1 : nielansnsldlusinsy G*power 3.1 TunsMuUATLIARIDE1S

File Edit View Tests Calculator Help

Central and noncentral distributions | Protocol of power analyses

critical F = 2. 6835

16 18
Test family Statistical test
[Ft&sts v] ILinear multiple regression: Fixed model, R? deviation from zero ']
Type of power analysis
[A priori: Compute required sample size - given o, power, and effect size v]
Input Parameters Output Parameters
Determine => Effect size f2 015 Noncentrality parameter & 17.8500000
o err prob 0.05 Critical F 2.683499
Power (1-B err prok) 0.95 Numerator df 3
Mumber of predictors 3 Denominator df 115
Total sample size 119
Actual power 0.9509602
[ X-Y plot for a range of values ] [ Calculate l
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A97971 3.1 : Ardulszavsreuwtdan (Cronbach’s Alpha Coefficient)

AauUs ANAULRNY (N = 30)

¥

n15M5EUNS (Product Awareness) 0.707

Y

nssuitenanInnsldnuves Pocket Wi-Fi | 0.871

audilate Pocket Wi-Fi 0.652
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