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Business Plan for Electric Verhicle Siam SEV (62 pp.)

Advisor: Krairoek Pinkeao, Ph.D.

ABSTRACT

The objectives of the study were : 1) to grow 10% of the business profit per
year, 2) to have gross profit margin of 30%, and 3) to make customers know the
trademark of Siam Sky train SEV at least 70%. The business plan had been made for
electric vehicle business as electric gold cart and electric scenic cart which aim to
expand the business size. This business plan was made by analyzing business
environment factors and comepetition, and taking indepth interview with total of 6
people from the following groups. Golf course purchasing group and hotel and resort
entrepreneur and organizer group. The interview had been used as a tool to collect
the data. The data was analyzed by using content analysis.

The results of environment factors analysis were as follows : 1) the strength
of business is,having a better after sales service. 2) the weekess is, the trademark of
Siam Skytrain SEV is not yet well known. 3) the business opportunity is, clean energy
products which includes electric energy is accepted in society and government is
supporting this type of products. 4) the obstacle is, the government’s policy is
uncertain which effects import conditions such as import tax.

The result of competition analysis indicated that the main competitor for the
golf cart is club car. However, there is still no ruler of the market share for electric
scenic cart obviously. The position of the business in the market is affordable and
have superior service. The advantage of competition is having customers’ database
from previos business and having a good image of organization. The disadvantage is,
there are already the competitors who have high market share. Indepth interview
showed that the customers need lifespan after sales service.

The study revealed that the strategy should be used to make a difference in

the product and to create innovation of superior service for the electric vehicle



business such as Siam Sky train SEV because the service is the key to customer
needs.

For this study, the investment of this project was 24,250,000 baht. Net
present value of the project would be 620,743.98 baht. Internal rate of return would
be 53%, and Net present value of the project would be 39,126,544.85 baht. Payback

Period would be 3.06 years. Thus, this business project is worth investing.

Keyword: Analysis Business Environment
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NdayaairnIsdni-deeean nsuAaNINg wuyae (Um) nsidisanaanlnii

waz oy Ty aA LAY auiuaTLEns

AN5199 3.2 hERIUIAnane (Market Size) gammiﬁfnﬁhmuwmuﬂw%

nausanaanlui

Market Total Size

2007 134,857,453
2008 255,422,881
2009 107,891,346
2010 261,577,170
2011 122,979,213
2012 248,029,883
2013 378,070,344
2014 410,174,356
2015 250,977,113

AN 3.2 1 nsmkanswuldunisiieun gl nqusanaduli

China Product Import

2007 12,382,205
2008 35,370,320
2009 49,624,853
2010 83,687,642
2011 89,187,761
2012 225,510,150
2013 259,147,376
2014 262,839,345
2015 230,723,411

Market Size

261,577,170

255,422,881

107,891,345

248,029,883

122,979,213

410,174,356

2015




28

A9 3.3 nauansiualdunsidieumvug i ngusanednlii 9andsemeaiu

2008 2009

China Product Import

,-as-srr'sn'[_/ 89,187,761
037,

79,624,353
~=35,370,320

2013

2015

ndeyanisud U 2007 - 2015 %Lﬁuié”jw;ﬂamiammiﬁ%%ﬁuﬁwﬁt,m’ﬂﬁm

WinTuaduanas 1wl 2007-2011 warUSuiinduEospauat 2011 wanalmmiuinuulltuly
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AN5199 3.3 : hERIUUIARate (Market Size) ;ﬂaﬁhmiﬁwﬁhmuwmuﬂw%

Market Total Size

nausavudluih

China Product Import

2007 67,901,800
2008 50,100,133
2009 7,879,591
2010 5,152,325
2011 26,521,374
2012 29,782,525
2013 30,029,074
2014 9,379,540
2015 16,556,490

2007 3,394,706
2008 5,230,015
2009 6,227,810
2010 4,346,143
2011 16,902,497
2012 6,459,390
2013 13,340,850
2014 5,669,017
2015 12,748,607
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Market Total Size

67,801,800

50,100,133

30,029,074

16,556,490

2007 2008 2009 2010 2011 2012 2013 2014 2015

A9 3.5 : nauansiuIldunsidieun gl ngusavadliiin anUseinadu

China Product Import

16,902,497

13,340,850

/12.745.507
227,810
. 5,669,017
750,015 T
/ 4,346,143
3,394,706

2015

NTayatIeAuTIREnU adnyamyiveinsisav Il Fausid 2007 4
wunltfuanmas aunsedisd 2010 wasu3uTulud 2011 wavuwltiuanaslud 2014 was
dulntugnadaludl 2015 arnseasmdudnid e nraneUsume Lwit,ﬁaﬁ’ﬁ'iayjaﬂﬁﬁ’ufﬁw
lawzsoneanlniionnusemaiu (2558) aznuinduuluiuaduas uandiiiudannny
Fosnsvesmaniisinsiuln aduanaet NSNYRIARYITUN T Insiduniazeen
1nean Losnyamauddsags desldfumuisudiuoumnn Sevivlrduasdul
as0snEIRanildenIuy

eIl aznuihruiesnsvesnaIniivw gy [unainegsie



30

3.4 Audeduvasging
3.4.1 AUUITUNIINTS
1) U3¥n EVT ELECTRIC VEHICLE (salyiilh Usginalne 91ii)

Ug Vl@NE]gJ:ﬁ D374 WL 4 LY UWINHRAINTIU LUR YN NIANNUATUAT 10500

a1 : EVT ELECTRIC VEHICLE. (2010). auiissu3si EVT. duduann

http://www.evthai.com/.
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AN 3.7 : g 19AUAIVBIUSEN L1aT1D wad (Usewmelng) 311

Golf \ Electric Utility | Mini Golf | Tourist Coach iTUKTL K

Golf Series

ﬁm : ATE Plus (Thailand). (2013). Products ATE-PLUS. Retrieved from

www.ate-plus.com/products/products.php.
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ileaisdydnwalduendnualliitiuslnaiinigiug uavairanisand,
Titunanses
JuUsTUNed

100,000 um
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uN U R
1. eonkuuAT ARSI (Logo) uazalaunu (Slogan) \ieaduendnuel
Tfunsdum
2. HowAnsnat USSmasusalnill 3o Siam Electric Vehicle Tnede
wanda fo SEV uaztitefudunsiduiuazadrsnisansinsiaudn 151394 SEv Hude
\nsesvsnemansmlunsimunguduAee aufesuuiideesdudiu SEV-4 A
auusalndn aue 4 7itfs, SEV-14 Ao aeusalwiii auie 14 i
4.2.2 NAYNSATNANULANANNWAURERSTU9 (Product)

[

HIBRINUMAHEAFUAINNIIINUTENATY ALNNFUA LU NTABEAMAIN 437

9

QJQIIOGLSUQOJ 6

yzfainsiuiauuazUsuuss nideuasimumdnsium Wudiud gy nvinlindnsioue

FIHULALADILNAUINTDEN9M DD

[y

noUszaan
1. Aeuagiauinde Surifioauanuwanianadiundn i wagiau
iiemeulandmudosnisuegndn
2. Lﬁaa%wmmLLmﬂﬁiNmﬂ@LLﬂid%’u
JuUTTUIe
500,000 v
WU URY
1. fMusUanYarasdum NUTENIINNITAT LTINS INN A URER et
e ensuansnsaInmeautstu feniseenuuundniusilviiddunarainateifirny
fuey mudignAngesnts Ineussmgstuiaunlingafasililsunouiviuadie
2. MuRuAMYedua uEnldinimageunanmauAlunn iy
dielaudinnuamu forgnsléruiienuiu dudronisdinauladeu wiuituiiny
fonnANNeINA TIFUUAAITIAUA W
3. ghuessauszlend lnedfuimunduiilodnymgdnssuvesliinnn
Fosnsvesgnifissniserlsthe e luimunaudlvinoulandnssmunnudesnisves
anALIU Qﬂﬁ’]é’faqmimqsﬁuﬂuﬁﬂ'ﬁ savanshassgUnsaiietu laiasdu d1lng indes
AR edendes luleslniy wagfituhuy ieriiuselovdlunsvhauanntudugu
4. Furnuvasasds uiEnldAnwgunsalaty eiiuanudasndelu

Y q' I @ U a (v q' 1 19 a" c'v &S
N5Tu vy Watedisde Ilaew aunsallumsiiinuasadnslunistutluguaau
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5. miﬁmLLﬂaﬂLﬁuLamm’lmws’mé{mﬂ'ﬁmm@jﬂﬁ’l (Customization)
anfamsaud singusraslunisairsendnualuusndngdas esangnimdwingidu
nauesAng tnganunsafnnsdeydnualvsealaunuuateeAns (Logo) ATUusITa

4.2.3 nagyénsusnavdansmeiimiedy
Wiesnluefafituun nslinisusnmsmdsnisvedalifungnaneunind avinly
nanaveerunnuy i e suaudeunnniiagg LLazﬂaaﬂ%y’szﬁmaﬁqﬂé’rggﬂﬁﬂﬁtﬂu
YN NIUSENIILNTINITUS NNSHaIN1SY
ngUszasA
Lﬁa@LLaLLaxa%ﬁqmmL%aﬁuiﬁﬁ’uqﬂﬁmLijae?}jaauﬁﬂﬂLLé’meuwmuz
iﬁl\lﬁﬂﬁlﬂﬂgﬂ‘ﬁﬂL‘ld]uslj’]ﬂiﬂEJﬂ1’3?{%’1&‘58UUﬂWﬂﬁU%ﬂﬁﬁﬁ<‘lﬂﬁ“U’lEJ
UUTEUIIU
100,000 U
WU URY
1. devhszuusasidoulalunislinnsSulsefudun
A155UUsEAUGUAN

® NSSUAUNITSUUTYIU

Uit Al SiinesSudseiusalvy B i
® szyzAINIUUTYY
meluszezina 1 Dvdonuorgdynn nadindodud
® aulunnsIuUTEU
- uuaeed Yudseiu 19
- szuuduiedeu ( naesreulnga gamuaulnl) 3udsedu 1T vde 1,000
Alawnsnsenuengdoya nsditneduan
nsfulseiussnasesegnelanisldanu wagnisirsssnwimumedavaneuay
FSunmsnsadannineuinisvesuiem whiy
e Josniiulunisiuseiu
nsfulseiulilnseunquisnsdfeluil
- emudewe Jadnannnsldausaluiiiligndes uaznisazias laienla
Tdthge3nun snuiidmualily “gfonsldnusaliing

- anudse Fafeannislulasunisesiadatiuusene aasntessey
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SuussAunu3en dvun vsersunisesradaliasunnszes

'
1 s

- awdenne Fufntutanduilddudies vuaeny vieideuanm

- arwndenne AR nmsiauUasanm deifutudau

- eudevneiiAnang TRmguas Aussuva

2. vhszuuuazteulilunislinsuinismdsnisuie

N1UINTVAINITVIY

- USMIIRdadu

Indsduiinussmelassouinisiivasnde sssnaidaming fnsmsada
soneudwaulngdIIUSNITVRIUTENT N

/ Y asoEnD

- UINIATNALTANIUTEY WsA<2
padasonuszelaeteuinisvesuine 12 afy O (Wi )

- UinsveulussezSulseiu

Ut fuinnsdennaringssnwsaluszerfulseiulaggeuinsiedeud
fegeldnuvesgndn Taolidauandiuss mMaifuns uazdruaneylnaiuonmiionts
Julseiu

- USMgeuiuszzsulsEiu

dieliignénldnusaldodisseiior uienm Tfudreuinsteuazingesnm
somendsiuserfulseiu Medamauimanunsanesgiundeutamadentiiy
Qﬂé”flumie??aLLWﬂLm]mi@iaﬂizﬁ’mﬁaazmﬂﬁ‘uqﬂffhﬂfjmaqﬁmﬁéfaqmimmazmﬂLLaz
AuANtuUsEINlun1sUI3esh®

- msuInnsegiva

vinserlvaasusaliiimniudinsdafvadeniiesesiunmslivinimds
59 wazerlva Fast Moving naueglvaladeuliia

- MSUINSSadNTeRniadu

nydifisode wildszoznalunsdouunuAuni 7 fu meuidnagiinig
Uinssadnsedlild iieannisideleniavegnin

- UInshiAUS R IunuIskaEnIsUINIg SW‘

Lonz-ar-s008

Huangsug nAnduiusiesulayadousu
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4.2.4 nagNSAUIIAN (Price)
simdedudrunilslunmsdnduladelususudusgsidadenuidudunislunisiing

ENSNIPIUTIAT NS nTe AN sadunieensislunisimeanuaulavesgne

]

[y

noUszasn
iedueiesiolunisisgagndn ileausausstufugudaduls
Judsennu
500,000 v
uN U R
1. agwsabii Inagnslunisimuasien Iagldnannis Price
Competitive lnein1sfiarsanainnisiudeyasiAduaaeIgueeaInn1sdnsiasinnan
mudiumsiasandunu wartsndunasflunsfivsanuioiman ieliansautedu
Tunanle s?iﬂ’i’lﬂ’ﬁl@ﬂ@jLL?le’lWlNﬁ?u Lﬂuﬁmﬁﬁmmgmﬁimmﬁumﬂﬁﬂﬁqﬁumﬁqﬁwms

MYUATEZAUTIAPNNFULUUTIAINITUY Al

® FLEET SALES : Apnsunedumdmsugnmsnglng iumiiega
3I9N13 Yis0RIANIENYUILIAMAlasild anFUATILAY 10%3INTIANINTIFILANLAITN
AU
® RETAIL SALES : Ain nsunglfungugnAinlusmusianannsigiu
4.2.5 nagnsrinutamadiadmue (Place)
u Yagtuufisslallflasiguuvudeamsnsdnd minefimsiasuwvadlumans
sULUY 15139desvmsAneFamginssuvesiuilaaiidsuutadly
mgUsTaeA
Wierfiunsiuiinansvesgnin Mimganssudianetu Tnedivemnanisdn
Smefivannuans
Judsennu
100,000 um
WU URY

1. YNSWUEBININITIATUUNEFUAIAN99) TABLUINNUTZLANYDIN

LDE
She

- YINNNITVIENI Online Marketing

® iy Website mwnlveuazsangy



® [acebook
® \Vebsale
® |INE@

® | INE

® |nstragram

- YRINNNITIAINNUBLAEATI NIUNNEIVT EUNITUYDIUSENIULATD

[ SEV ]—{ deusaluiln H Corporate User }

- YRINMNTVEU Telesale

4.2.6 nagNSAUEWATUN1IUE (Promotion)

Promotion %39 m'ia'm,a%mmiﬁmLﬁwﬁﬂumia%fwmmﬁa@miﬁgﬂﬁwau‘Lf\]

mgUszasd

(%
I Y] 1

WaaseNaNTTUNINITRaInATIANLALTUSUgNAN MagnAseinILay

anAselng
JuUTTL
100,000 U
uN U URa

(%
[ o

1. aefanssudaalunisneiiedeiateyagana vignAeiiiay

Y

anAselng

® Sale Promotion

dwsunqugneniny

- A@UARTIALUALABSS

- alesduaneylva

dmiungugnAL

- diuanduadmiugnaAniged (Royalty Program)

- AYNlASINIS Friend Get Friend
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dwsungqugneAtasdnsuLaivg

- UWALNDNISIANISUSANSNEINITUIY nsEezaan 1 Tidu 2 U

a

dsugnénlunduasdnsssiafifivannisdsiio s Autuly wiFedivondeyad 1,000,000 U
2. a%’waiiﬁﬁf\]ﬂiiam%amiﬁ’uﬁumimqmimmmLﬁadwia%a;ﬂaqjqﬂﬁw
® nsUsEdURUS
e g3fiseaulail (Online Marketing)
®  NISVIWNIUNTNIIUVEY
®  N15MAALRIZATS (Direct Marketing)

® NSRAIAlALNITIANINTTURLAY (Event marketing) atdunnsasia

e s munaugnALdmsnglagnse (Door To Door)

4.3 WHUUAIUNITRY wazauUszan

HABAUI U

N5lEuYa sRunUYesAanTs dnnsananaunisldtumu Inelidnduveaurasdunui
T dudunuludiurendnves 29% wazdunuludiuesnisiiy 71% neddefuazdedai

LANANAY P91

Uaf
1. aunsaifunmuiodldluiansiedhduluamudia
2. annnzidsdunisasmu

Jaide

1. dnanszaununieusenide



M57 4.1 UAAITI8AZIBEAIUUTEINUNITAIU

aq

wgediun

$18MS 394 AUVDIT1VDY ﬁmﬁ(ﬁur’jﬁm)
Aundndans
ﬁau/aﬁﬂﬁ 7,000,000.00 - 7,000,000.00
gunsaliaTedliludu 2,000,000.00 2,000,000.00 -
FWAUNTNGD23 9,000,000.00
anldTnenoudusidiuemu
ANIANZ B ULASATANUA 250,000.00 - 250,000.00
Ansinganudl - - -

- - 0

L‘iuanuﬁau 15,000,000.00 5,000,000.00 10,000,000.00
i'mlfiuaw;ufémﬁu 24,250,000.00 7,000,000.00 17,250,000.00
dneulasaasaliuyu(%) 100.00 29 71

dunsnddssududunindlunislilunsditiunsmegsin dwsunisaaulugsia

I Usznauldane

- gunsalnsadldludu weldlunisantiunu wu nséwmi

ADLNILMDS USULMBS AUSIAZLDINRIUANS

fu Nufvwe 3 19 1ol 1,000,00007M

971A1S ﬁmwmLwiqé’ﬂwmziﬁa’igmmmjaa a1 4,000,000 UM

3

o A
u9aw




45

M1397 4.2 1 wansgunsabasesldlusiuy

atln3al e e ﬂnﬁmlm%'dﬁnrﬂ

3. ADUNUADS / Software 5 38000 190,000

4, Printer/ Scanner 3 15000 45,000

5. Tnsdiilate 16 5000 125,000

6. Inss 2 6000 12,000

7.9005302 3 450000 1,350,000

s, Fumaes 3 15000 45,000

0, Tz + 17 5 3000 15000

10, FATLLYA 2 20,000 40000

1. weatfueme 7 25000 175,000
51971 4.3 © uaneTEazBEnnsAnATEeLS 1A
MsMuIANERL I i1 Ui 2 Ui 3 Ui 4 Ui 5
aunsngnns 9,000,000
ng@ﬂJﬁmﬁ@ﬂ 1,800,000 | 1,800,000 | 1,800,000 | 1,800,000 | 1,800,000
ﬁwﬁamwmaxau 1,800,000 | 3,600,000 | 5,400,000 | 7,200,000 | 9,000,000

o v a

INANTNLAATIWAaRLIEANTARANGRLTIAN dmSudunindans Ngnldiie
ALuN1g AzgnihunArALdeNsIAN e ndunindnainarudesannasilegnivluizes o
Adousendualgarenlilidusity Andeusiavinduniudunsngains A 9,000,000

a 1 =

U lnellaldaniiunisnaenszesiian 5 U AnAadestel og?l 1,800,000 Um
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98MS i1 i 2 W3 Wi 4 Wi s
Nuwmaveaeiy () 1 2 3 4 5
31 Lﬂéﬂﬁﬂﬁu 250,000 250,000 250,000 250,000 250,000
SIveAAe Y 250,000 550,000 750,000 1,000,000 1,250,000
TRAYRRIADY 7,500,000 16,500,000 22,500,000 30,000,000 37,500,000
Teennenslasing 22,500,000 49,500,000 67,500,000 90,000,000 112,500,000
TeAAeY 90,000,000 198,000,000 270,000,000 360,000,000 450,000,000

Uszanaumssneglavesssiia manisaliianunsadndvieduinguetunivuglnih

Uszanad 1 A/ Yu visednuau 360 A/ U lagsiaadesgfl 250,000 U 'iauLf]uaﬂaﬁ']

90,000,00 U tneluwsiaztazdionsnisiiulnveseanvisegi 10% WnedUnoundwlud

51U Taeludi 5 asiiseldvesgsiangil 450,000,000 U

ANS97 4.5 ¢ hanINSUSEUNUNSAT L8

ﬁuvgumﬁ R 2 Wi 3 4 Wi s
AN

el (i 39 180,000 185,400 190,962 196,691 202,592
Ao (G 5% 120,000 126,000 132,300 138,915 145,861
el (i 5%) 240,000 252,000 264,600 277830 291,722
Aideusen 1,800,000 1,800,000 1,800,000 1,800,000 | 1,800,000
mlderadng 50,000 50,000 50,000 50,000 50,000
Sy (i 5%) 4,500,000 4,725,000 4,961,250 5209313 5469778
A 6,890,000 7,138,400 7,399,112 672748 | 7959952

(MN5195910)



M5197 4.5 () -

wAAINITUTZUIUNSA G

ar

s il 1 il 2 il 3 il 4 il 5

Mgy 27000000 | 59,400,000 | 81,000,000 | 108,000,000 | 135000000
AusTAfos 0.5% 450,000 990000 | 1,350,000 1800000 | 2250000
duiumsny 1125000 | 2475000 3375000 4500000 | 5625000
mldaendawan 1% 900000 | 1980000 2,700,000 3600000 | 4500000
SIS 29475000 | 64865000 | 88425000 | 117900000 | 147375000
VUG *AIUTIIANY AD N13TATONOUINEN

NTSAIOAARNIIY Bt B2 B3 Bilg Bils
mlseiiy 60525000 | 133,155,000 | 181575000 242,100,000 | 302,625,000
S lsauiiy 67% 67% 67% 67% 67%
GUTERT 1020535306 | 10,614,720 | 11002397 | 11409291 | 11,836,360
GUERR 853,119 884,560 916,866 950,774 986,363
ety 28459 29,485 30,562 31,692 32879

ilsduiiu Aoganvieviu ineendlgdunuiuwls iegilstuiunlasy dwudns

Mlsduiu Ao Mlsduiumsmeyeavielaganmsuanddnsiiilsdunivedn 67%

v

ANNUAel e suuAIIMIAIEanTIMldAY MINFlavUssanunIsalagnud

a9

v |

eAuyusielinsulsTuiurulunugenueiusyanansainsiulaau 10% lunnd

a9 q
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i1 i 2 i3 i 4 i s
BaATY 90,000,000 | 198,000000 | 270,000,000 | 360,000,000 | 450,000,000
iin Fumurius 29475000 | 64845000 | 88425000 | 117.900,000 | 147,375,000
filsdowuiiu 60,525,000 | 133155000 | 181575000 | 242,100,000 | 302,625,000
iin Funuadi 6890000 | 7138000 |  7399,112| 772748 | 7959952
ilstoumsiniduens | 53635000 | 126016600 | 174175888 | 230427252 | 294,665,048
i seniesne 2587500 | 2070000 | 1552500 | 1035000 517,500
inlsnowsinad 51007500 | 123946600 | 172623388 | 233392252 | 294,147 548
i ¥ 30% 15316250 | 3783980 | 51787016 | 70017675 | 88244266
flsqs 35733250 | 86762620 | 120836372 | 163374576 | 205903284

sumlsvianu Ussnnanisnsdaniunisaiunfaznuin mlsansiduuindausinng

aviunisgsianielutusn lnedyariilsanseyin 35,733,250 v uazfnlsansiiuwiliy

Wulpduluonsi 10% au

= o a

8907 5 AMlsgnsaau 205,903,284 U
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gnganAlliuna 1 2 3 4 5

Mlsazaud ud - 35,733,250 | 118,157,739 232,952,292 | 388,158,139
uan ﬁ'ﬂi?j‘i/l% 35,733,250 86,762,620 | 120,836,372 163,374,576 | 205,903,284
¥in Wuluwa - 4,338,131 6,041,819 8,168,729 10,295,164
misavauUanesnn 35,733,250 | 118,157,739 | 232,952,292 388,158,139 | 583,766,259
gneanllsunseuaRuan i 1 Wi 2 i3 Wia Wi s

MeRula 15,314,250 37,183,980 51,787,016 70,017,675 88,244,264
n'lﬁfiu‘lﬁﬁ'mi'mﬁtﬁu%u 15,314,250 21,869,730 14,603,036 18,230,659 18,226,589
gogaAllIuNTIUaR AR i 1 i 2 i3 Wia Wi s

FuAREe 2,314,286 5,091,429 6,942,857 9,257,143 11,571,429
‘ﬁuﬁ'ﬂmmﬁaﬁlﬁuﬁu 2,314,286 2,777,143 1,851,429 2,314,286 2,314,286
gogaAllsunsIUaR AR i 1 Wi 2 i3 Wi a Wi s

Rutunaang - 4,338,131 6,041,819 8,168,729 10,295,164
Sulusadrefiintuy i 0,338,131 | 1,703,688 |  2,126910 | 2,126,435

mlsazaulaneaindwuluuindu neluldn 1 dnnlsasay 35,733,250 U LN

1
=

7 2 3.4 fiflsazan 118,157,739 / 232,952,292 / 388,158,139 UWAA&sU Lays

sonrlsavaUanenalil 5 ogf 583,766,259 UM
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NSUARUERAINAANSTUMSATLTY i 1 i 2 i 3 i 4 i 5
lsems 35,733,250 | 86,762,620 | 120,836,372 | 163,374,576 | 205,903,284
wan Aideusm 1,800,000 | 1,800,000 | 1,800,000 | 1,800,000 1,800,000
wan mlddedndng 50,000 50,000 50,000 50,000 50,000
uan seniledne 2,587,500 | 2,070,000 | 1,552,500 | 1,035,000 517,500
wan mERuldReeiiudy 15,314,250 | 21,869,730 | 14,603,036 | 18,230,659 18,226,589
van dwiiudy 2310286 | 2,777,143 | 1,851,429 | 2,314,286 2,314,286
uan Sudhurednedreiiiudy . 4338131 | 1,703,688 | 2,126,910 2,126,435
i Budrandefiiudy 2314286 |- 2,777,143 |- 1,851,429 |- 2314286 |- 2,314,286
iin gavimsdiiiiuty 03,857,143 |- 112,628,571 |- 75,085,714 |- 93,857,143 |- 93,857,143
Ruaranianssumsmiiuay 38,372,143 | 4,261,910 | 65,459,881 | 92,760,003 | 134,766,665
NSTUARUERINAINT U TAINY

SWAUNTNGANIS 9,000,000 s - - -
AaanzLlEuLasAMANLAY 250,000 - - - -
A aeuii - - - - -
nszuaﬁuaﬂmnmsamu 9,250,000 - - - -
NIUARUEAIINATIAN

fananitunsiu 17,250,000 - - - -
vin drseiug 3,450,000 |- 3,450,000 |- 3,450,000 |- 3,450,000 |- 3,450,000
iin drszaanideiug 2,587,500 |- 2,070,000 |- 1,552,500 |- 1,035,000 |- 517,500
N Ruluradng - |- 4338131 |- 6,041,819 |- 8,168,729 |- 10,295,164
sy 7,000,000 - - - -
NTUARUAANNNANS UM IIAM 18,212,500 |- 9,858,131 |- 11,044,319 |- 12,653,729 |- 14,262,664
Rudngns 29,409,643 |- 5,596,221 | 54,415,563 | 80,106,274 | 120,504,001
v Rudnduen - | 29,409,643 |- 35,005,864 | 19,409,698 | 99,515,972
Ruanuaean 29,409,643 |- 35,005,864 | 19,409,698 | 99,515,972 | 220,019,973
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nszuaRuanUansn danduau 2 U e U0 1 wazdil 269 (29,409,643 Un)
(35,000,864 U1¥) L1899 NNSIALASARNISATUGNAT kazdlwwildunselaRuanUangin

uTuluTT 3 fie 19,409,698 U wagdi 4 fie 99,515,972 UM

AT 4.9 1 MTIHANIFILENINITRY UTzun15aInaaIun1saiuns

Funswg U1 Ui 2 i 3 Ui g U5

Suminduyulow

Ruanuaziushnsuiang 29,409,643 |- 35,005,864 19,409,698 99,515,972 220,019,973
gnmﬁmaﬁq 93,857,143 206,485,714 | 281,571,429 | 375,428,571 469,285,714
GIGIGNED 2,314,286 5,091,429 6,942,857 9,257,143 11,571,429
TadunindvIey 66,761,786 176,571,279 | 307,923,984 | 484,201,687 700,877,116
fumiwdanasams 7,200,000 5,400,000 3,600,000 1,800,000 -
AaanzileuuAzanUATENS 200,000 150,000 100,000 50,000 -
Ainsnaoudl - - - - -
FdunEndaIs 7,400,000 5,550,000 3,700,000 1,850,000 -
TAUTEWE 74,161,786 182,121,279 | 311,623,984 | 486,051,687 700,877,116

Mﬁauuazéawaaﬁwm

Briimsi 2,314,286 5,091,429 6,942,857 9,257,143 11,571,429
MERuldAsIe 15,314,250 37,183,980 51,787,016 70,017,675 88,244,264
Rulunafnedng - 4,338,131 6,041,819 8,168,729 10,295,164
Wiiauseuzay 17,628,536 46,613,540 | 64,771,692 | 87,443,547 110,110,857
Rufamdumstugms 13,800,000 10,350,000 6,900,000 3,450,000 -
squmiian 31,428,536 56,963,540 71,671,692 90,893,547 110,110,857
yuiTeuuaniiy 7,000,000 7,000,000 7,000,000 7,000,000 7,000,000
flsazau 35,733,250 118,157,739 | 232,952,292 | 388,158,139 583,766,259
dauvas foviy 42,733,250 | 125,157,739 | 239,952,292 | 395,158,139 590,766,259
sunmiauazdauvandrves 74,161,786 182,121,279 | 311,623,984 | 486,051,687 700,877,116




FIUENNNTRUTBIUTEN WaUTeanaun1saNanuNTiUnG nuiya1vesssia

Auledu lunng U 1aeT7 1 fyaen 74,161,786 U uazdil 2 $1unu 182,121,279 U

Y
a <

dnsnAvlmvesyargsianndu 146% U9 3 uaz I 4 fo $1udu 311,623,984

/086,051,687 U WazUil 5 A 700,877,116 UM

ANS97 4.10 : AN ILARINTEMARUAASUNABALASINTS

Ui

0 NITuARUANINY  Auasyu - 24,250,000.00

1 nssualRuansy - 29,409,642.86

2 NTUERUERIY - 5,596,221.43

3 NTUERUERSY 54,415,562.71

4 NSTUIRUEATY 80,106,273.80

5 nszuaRuaasu* 135,504,000.88

mM3AuInMYar 10y tugnslngdnsAnan 30%
war1JagUiuveInsEualuansy 863,376,545.85
n yar1dagduvesnsualuandng - 24,250,000.00

war 12 Uiugns (NPV) 839,126,545.85
NTINANDULNUYBLLATING 53%

*N5eRuaniuludn 5 = RuanansaINIuNTEuwaRuan+HIW UL IsU+HRUTRIN T

INANTNLAAINTEILARUARSURREALATINTST IneRsauuRgulunisAIga
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UagtugvslagdnsnAnanagi 30% yar1tagiugns (NPY) ag# 39,126,545.85 um 80

Hanauwnulasinsaglunaeiminamnu
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53

$19NSMTNAZA i1 Wi 2 i3 Ui 4 Wi 5
MIINFNINATDINWNIRY
dduRuuuaEY (W) 3.79 3.79 4.75 5.54 6.37
gnsd@naunsndnansdn (W) 3.66 4.06 512 5.99 691
msdaUseans amnnsldnsndau
ﬁmﬂmwguﬁﬂmmqﬂwﬁ (59) 0.96 0.96 0.96 0.96 0.96
danmsnyuilsuaddud (sav) 12.74 1274 | 1274 1274 | 1274
szpznaSeniuvil () 37543 | 37543 | 37543 | 37543 | 37543
JeRzIANAUMALMAD (Tu) 28.27 2827 2827 2827 | 2827
dhmmanyuduningnns (sev) 12.50 36.67| 7500 |  200.00
dhmmanuvesduningsiy (sov) 121 1.09 0.87 0.74 0.64
s Sarmansalunstaszwil
a3 uanil (Debt to Equity Ratio) (1) 0.74 046| 030 025 019
Shsvduanuanansalumsissaenideoi | 2073 6088 | 11219 | 22650 | 569.40
MIINAINAIUITALUNITUSIS
SATIdUNaRaUNNUADAUNIIY (ROA) 048 048 039 0.34 029
dhsrdnmane uunsiendasiu (ROE) 0.84 0.69 0.50 0.41 0.35
Samdmlsdniiu %) 67.25 6725 6725 6725 6725
samdwmlsanmaailueu (%) 59.59 6364 6451 65.12 65.48
dnsrdaunlsand (%) 39.70 4382 |  44.75 4538 | 4576
Yy an1IMIRUIINMIBINY

uar1Jaqdugnd (Net Present Vaule)

B39,126,545.85

gnsmanauuunely (IRR)

53%

ssggnafuny @)

3.060
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SnsrdudunumsuisusayShedudunindadesialiuultigedu s
dnsnauiilsgvs Ssiiedneglunanifia A NPV fiyarn 39,126,544.85 U agluinasin
Huvan Ssfoimngausonisamu IRR udidTamamstuilassnisdananmanzaui
avawmurielal §11n IRR>% Fushilidesnislésu Taelasansiiil IRR a8l 539 saviadn
NPV LHuuan uagldssasnalunsasmuegiiussanm 3 U deugsialasamstidulasansi

Uaeu
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