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Business Plan for Vibo Reselling Ticket Website (59 pp.)

Advisor: Krairoek Pinkaew, Ph.D.

ABSTRACT

This business plan was made up on purpose to be ready for business’s
operation and to be a guideline for a business’s owner. Technique and method used
in this business plan were: business environmental factors analysis, competitive
analysis, and market research by using depth-interview with respondents who favor
to join shows and online shopper for 24 persons.

The result of internal environmental factors were found that the strengths
were safety, inexpensive, co-operation with Grab, and ease of use a website;
weakness were less experience in the business, less customer database, crash of
website in somehow; threats were some group of people who were still untrusted in
online transaction, new entrances would have join in the market later. On the other
hand, the result of external environmental factors were found that opportunity was
Thai Economic in 2017 would grow 3.2, which was able to make much more profit,
recently people were more interested to join the show following the trend. Most
consumers were aware of fake ticket and unsafe in buying. From the competitive
analysis found that there are 4 direct competitors sell ticket online, whereas; indirect
competitors sell offline on street and in front of concert hall. Research conclusion
Set 1: from 20 interviewees who were either undergraduate or graduate, a frequency
of buying online about 1-2 times a month which usually were cosmetic, bag, cloth, IT
device, concert ticket, and fashion stuff with 500 — 3,000 Baht for spending each
time. Online shoppers were satisfied with online sellers in medium level by 9
persons, good level by 10 person, and excellence by 1 person. Most problems in
buying online were such as; having delivery expense, unclear product appearance,
slow delivery, slow Q&A feedback from seller, real product different from product’s

photo, and unable to examine the product before buying etc. An opinion toward an



online transaction, there were 3 persons who felt that it’s a lot complicated to buy
via online channel whereas the rest 17 persons found that it’s more convenience.
The frequency in participating a concert and other event, there were 9 persons who
had no show for 1 month, 5 persons joined 1-2 times a month, 2 persons joined 3-6
times a month, 3 persons joined 6-12 times a month, and the rest 1 person joined
only once a year. Regular media channel in use was from Facebook 17 persons,
Twitter 4 persons, Instagram 11 persons, TV 7 persons, radio 2 persons, news 4
persons, newspaper 1 person, and billboard 5 persons. Mostly spending about 500-
3,500 Baht for buying ticket. Research conclusion Set 2: three-quarter of interviewees
whose came from England, America, Iran, and Peru were ever join in concert and
music festivals in Thailand, and one another was never join. All three persons who
joined in concert got news from Thai’s friends by Festival website and Facebook. For
a person who hadn’t joined in concert also got news from social media and
brochure from Thonglor’s restaurant. From interview, a person who joined in concert
and music festivals where they buy a ticket from, there were 2 persons bought via
online channel which were Ticket Melon and Festival website. While the another one
bought at front hall, and also giving feedback that it’s cost so much expensive since
being a foreigner then was charged one-half price of initial price. All three persons
were ever joined in concert and music festivals in Thailand told that they would
have joined again if got a chance. Whereas, the other one who never join in concert
told that no interest to join in concert even got a chance because just wanted to do
a business only. Meanwhile, business’s disadvantage was unknown brand. The
important strategies were used as: a brand creation by using media online, building
customer database by presenting a new product which different from existing
market, customer retention strategy that providing promotional activity in various
kinds to stimulate a sales volume, financial strategy that had a return on investment
in 0.703 years, internal rate of return (IRR) at 159%, initial investment was six hundred

thousand baht, and net present value (NPV) was 2,680,380.85 Baht.

Keywords: Return Show- ticket, Concert Ticket, Shopping Online, Business Strategy
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yosnagndnsutetu fesdnsdnie waduassnagnslualq fe nagnsgthdudumusi
(COST LEADERSHIP) uaznagnsnIsai1sainaunnsing (DIFFERENTIATION) mnsu3uwae
VALUE CHAN ioadsanulditiouifaudsduiiaesnagnsseiufie nagnsgindusiuyu
¢ A Al USBUAUR YU (COST ADVANTAGE) vhilifesdnsaninsadasandudsiing,

AuUs daunagysasnanuwanae(DIFFERENTIATION) fis anuanunsatunisadsdeidu

1 a Y v

AAN ManAdesnsiiinTuiundnduavesesnslunasnansdusivesrudaliiinae

9 Y

[ I

AINand Nandadivesesinsnldnagnsassnuueanaddinnulaanuiiondndousive
AwduaInTadmglusingandngualsla
Tunaun15InYi

v
v

lngmsdasiziialgnme dnseuiunis 3 Tuneu Al
1. MIUATIANINTIY : ATIWINTANITEYAINTIUNAIANTUNTAHINDUALA
%39 UIN13VRIAN
2. MIAATIRVAUAT | MTIATIEAMATEAAZAINTTUNAMAATINTA
o & = ad = [J ! = o & ¥ o o
Fudu uaviud nMevsenszuIumsisn1siaulziedals? eglsiinadnluasdevinii?

arlsPeAMANEIEATIgNAIRBINTINANM
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3. msUszilunanaznsn sy : aadiduiitsfessaiiuinasiiyannig

Wasuudas annmsfiuamuaadiulundndug vie vinsvenueisls? udwintud
MeuRud UM nsevivai

4.2.2 ngufluwainysnain (Dynamic Diamond Model) #58 "The Diamond of
National Advantage" lag Porter (1998) ABNTOULUIAINANGINTUNITILATIZN
aruannsalunsutiudsUsenausnetededdy ausznisie (1) Yededudeuls
(Factors Conditions) (2) Jadamuguasd (Demand Conditions) (3) Uademuauduius
LLazﬂﬁiaﬁuauuqmﬂﬁﬁﬂiim (Related and Supporting Industries) wag (4) {la%’aéfmﬂaqwﬁ
5309 1AS9E5 1Az A1TWsTU (Firm Strategy, Structure and Rivalry) lagfiasad wag

9

Uszliuannnisatagiuvasiadowindouniagsna 4 dnu leun
4.2.2.1 sutieuladladonisndn fie Asfisinnaduduiiezdedditnluiiels
anansaudeduiugBuls TagluusazUszmesnsifiiadomsnsnaniiuansnaiu snefidondn
audnlagldtaduluussmmasiiesiifodunune iAoy ssavsamgsan
4.2.2.2 gramnssuidoules uazatuayy esnuszmelalignanmnssud
Aeuilesdu uavthoatuayugnavinssudululszne AasdudelduTounenisudadu
fasigluil
« aildiFeuluonamnssugudn shldAngaamnssuauitusn
wnune vhliAedefnieiiulszdnsain wazanusiasilunisidigaainlaneuguusain
uanUsene uenniewhliAndeldussumadudunude
« anuildieulugpavinssuisades anansntielesdnsindenie
Pawaiuayuluduamelouwianmua (Value Chain) videlusundnfausintdruaiuayuiiu i
IAAan1siaINGndue Rawludiunswds M5Tnmdie N139a1n ¥Sen15usnIg
4.2.2.3 GoulwsugUasd nanfe dnvaranudeanisauiuazuinisves
geavnssunelulseme lngUssmmziianulaiSeudianudesnismeludseinag
nesuliiEUszneUNsTnsAsuuUas fuinnssuiisind wazdmnududdlunisusulse
R RERGI
4.2.2.4 @0 NLINFDUNTULUITY UarNagnsgsia nadfne NaLNsedAns
Taseads uaznisutedu iudefiosdnssmuntuan wu Whmnenagndnisdnnisludy
sinaq Fallnasionsideliiindoldiussumanisudeiuretssme
.

4.2.3 voudlszaunaninan lag @395sad @3 (2541) laonsdauuifndau

Uszaunan1sna1nd msugsnauinig (Service Mix) va4 Kotler (1997) 133dununfind



37

Netesiugsianiiusnsdeaeladiuyssaunisnain (Marketing Mix ) 5o 7Ps lunis
AVUANAYNSNITAAIATIUTENBUAIY

4.2.3.1 euUpaRAUY (Product) 1uAsdsaussnnustdunasAnu@aani1sves
wywdlafe dwWkvedeweauliungniuazgnAvzlasunalseloviuasnm1venansioue
Zj o.'/ % a v '3 1 I~ [ a a [ e‘d‘ (Y] % v
U 9 legmluuad wanduauiadu 2 dnvae Ae wanduaoNaduiadla way
a %3 a‘d‘u 2 v v
nanSausnIuAalille

4.2.3.2 91u51A1 (Price) anena AnARERS I luFUAIRY gneAae
Wiguiiguseninenua (Value) ¥83uU3n13iusnan (Price) ¥89U3n1stiu f1AuA1EIN3151A7
andnazsindulade datu nismvuasianisiiuinisAIsiianumaneaufuseiunis
TAUSNISTALAU  hazIRDNITILUNTLAUUINISNFIINUY

4.2.3.3 eURanNnIsIns1mUne (Place) 1y Aanssuiiiendasfuussennia
aawndedlunmsiiaususnishiuigna Failnasrenisfuivesgnanlunurwazaulselov
YDIUSNISNULEUD TI9EARINNTUTUA1UYIETAY (Location) wazdaIn1slunisiaus
Y5115 (Channels)

4.2.3.4 suduasun1snaln (Promotion) [uin3ssilenilsidiauddglunis
a oA % Y a A e Y 1 & W Y a o a a
Ansedoansligliusnig Tnedlingusvasdnudeiniasvietnyaliiiaviruniuasnginssy

<

nsldusmskazunguadAgueInIsnalnaeduius

4.2.3.5 fnuymAra (People) Msaniineu (Employee)

4.2.3.6 gun1sassaziauednuaen1enenIn (Physical Evidence and
Presentation) 1un1sasauasinauednuaenanenwliiuand Ineneeuains
A mlaT evmsienmenmuarsUuuunsiuinsioamualiiugné ladas
Hudumsussmeazeinieuies nmsasndesgniwsouley uazmsliuinisinia
visonaUstlenidu o fignnaslasu

4.2.3.7 funszuIuns (Process) iufanssuiiAsadestusaifouitnisuas
ufoRlusumsuing Mhauslifuglivimaiiensumsliuinisesnagniessinia

wagyilvgldusnisiinanuuserivle
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4.3 Ussiaviveanagng
4.3.1 NAYNSNITATINUUTUA
nagNSNaTIwUTUANY Azfpsgitrangvetesdns deslsiiiertesiunisainauy
¢ A (7 A & £ [ va v e ! & a 14 [
suavsaly gusznaunsiiludamu ymnanansaviilvidunsnddnnrunndu veduale
d’g a o d’{ 1Y A dl d‘ ¥ U 13 49{ ¥ v
518397 wagdilsuinty wazgiiimivaulaniazifetteatuiusuaunty wasniouli
=] 1 2 A ¢ Y Yy & @ a a8 A &
ANUTINeag AN mniusuAluiiauduudsdueatn wiinau deauaiagilandy
drunilsiunusud Jaazriildaunadiunsinau waziuidulanvzeveduives
a o 2 aa a ! a o v [% = a A v
USEW insziluniloy 1ef waganedy Bnns aavegnamaziianuniagilantaldnunag
Dudwesduindulu wazaanie suinsuaztdnasuinioufiaglidudeuasauamuly
HARAuITwUTUATERY N1sassusuallalussesIadududniedolinisusziliv Brand
Culture ¥u519g9010 LaglUITEUTIEULUTUATDIALYI AADATUNITAATIEVARYITY kAL
ANTNLINARUABUDN LWENI Branding Opportunitylme@asyin Benchmarking lwsigiala
¢ 1Y s A s A - = = R a
YDINAYNTNTATIUUTUA FaNIsTIagdeaT WellTouiieuiugudadu n1suseiiiy Brand
Culture Fsp3siUSeuiisuiugudalvidaiay 81ana1iladn n1sivum Brand Strategy
fiansanandeyana 3 Aind1dnedu Usgnauiu Brand Culture vousiiludaqiu agvinli
137815 Brand Culture laaeadiuse@nsnimnisviiBrand Culture 9zfaadl
WU RN sNUIUBNeEgNTRauIRadlddIuNALTDInaIn (Marketing Mix) 92l5U13 wag
wanldegslslunisaiawusuilvaonndesrailisdaslidniufanssunienisnalnfiviiun
oy
Aountiil
‘:g{l = LY ! 1 [ a v Y a IS ! 4
wenaniliiesnntudaiunandiulvgiegluanmaud guilaaiiuusuasineg i
HonuININg NFNFaNNINTE visaRldenvneaundeglunain SIALUTUANNIIN
sslszmanngsaduazaarilulsyme nagvsnisasiswusundadusinviliguslon
naud e susiuusuainiafianisdeansiiaue unsendlaiinisandt wasileniait
FoAuMINMIFUNTBAINGUTIRE NI dnwagNFealainazlinivasiusunlunisee
Wesndulvegidendolaniznainfaeinis dslaaunuanansiuliuauisazlona dmsu
U3N390Vibotu naudmunaiiuinnistersneinsdiaunisuaniain Secondary
] <& a L ! & o 7 = J [ ¢ al
market T ludsiiazainauis wazlassdeniinisiugednmta visviesdeluiuleiin
Lildumsgiu Jadulonaves Vibo Nagldnaensnisadne wusunguiuusinge eyl
AUSLAATAN wazand Ingdsnavanunsaiintanguananguillaunniiganenislddenisdeny

aaulall
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4.3.1.1 Tnguszasd
- Wetiiunelavesians
A VY a =~ = Y 3 < YY) 1 dy
- welviuslaafindaarIdnuusuavessududuusnludiuvenisteuisy
FOUATUIYUNITULANIAIG
4‘ VY a o a ¥
- Weliiuslnpandinsdum
4.3.1.2 suUsza
- 20,000 UW/4ABU @1USUNTSIAYANUSEINEUNUS
- 6,000 UM/4R0U EMTUNITOBNYSHAAIFUAT
4.3.1.3 M3Anluanureinagns
- lawanmanayn wagniia Adwords 1agvinn1u Agency laiwainileanan
- UsyrnduiusuiuSupplieraasnfe Grab (Grabike)
- 1989 Social Media Tun1sUszanduius 1wy Hashtag A4
- BNYSIALAAIFUAINNANIUTNFY
4.3.1.4 unuwUNURANIS
- AUNSIABAINIG Facebook
- gfiunsass v aiouanssigavidenngInunsIdun lawn
A0 UVADIUTENY Laliuns saufaguuuuvesdum amaud dmsuli Agency dly
lawaln
1Y a aa oA A a ]
- AU Wazlden Agency NHAMNULTREBINNIDULADILIN
- AnRe LagArUAEINnaN1TABInIsaziEuelig Agency ity
L2119 Facebook uazniia Adwords
U U £ [ .
. AunsUsEAEUNUSHILSUpplier
- Useanduiusiiu Suppliervaaisife Grab (Grabike) 118Usn5asUns
WUU Real-time 1ag Messenger aMlgusnisaoUnsann Vibo Inelu Application 98¢ Grab
é{ Y A 1 1 gj 5 at g.j/ 1 1 1 A I
UNITHAAABUYNIAN I MNATI TIunsilUuluduansimAnddnenisld Code ol
drurdndads
» 9anYsIAlUslamanu Events 38 Music Festival 199

v '
v Yo o =

Ingisaginseiuddnnuiugiiedanays aeluau Events v3e

Y

s a

Music Festival #199 wagiilvisaunuduazAanssudngioss wiesulandiuanarinsde

Tdusn1s8IUNIe Website 151
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4.3.2 nagnsnsasegIugnAtyl
Austaaynausuiiaudens vseanudureululssinvauninuansneiuluds

Junthilvesianisusiazuisiiazaedldnagnssnge uiausdus uazusnsinssiuaing
Y Y A ] a o a1 Ay a ' X =
ABINNTVRIRUILNA anseonLuURandagiTinaula siaguslnanguidmunaiaeud
d‘ YY a V¥ £ I3 % 1 ) yyd‘ % dy a % [ I3
e liusiaalafilontainundugnanlng uasuusdilvigauinundedumainnisdunival
naueIeg1e wud Juilnanguidmnednlvgfinureunisdeveesulatiingsnide
a % 1 1 d” o v o % = = gj <@ 'S =
Aurrugpanielvinliusendanantulaunwazll mnuazainauly annadulevivaasid
seuulesiuanudasnsy Fgnmanuisaiulalainaglasuduauwiueu

4.3.2.1 Tnguszasd

o WUl

- ialiguslaaaula wazilenmadulugnd

P v 'y Y a

« Winas1eanuUsevivlalunisunldusnig

4.3.2.2 suUszann 20% a9ganvngd1nsuAInaulstulunisiauenalng
1 <@ I
b AUl

4.3.2.3 N3AIUNUYINALNG

« JUBUUYRIAUATIIaIN VAN

[ I 1

- SANTPIPAZNARINALT

« NFVLILAAN

4.3.2.4 UNUUHURN"S

« frugUiuvYesEuA ATt

esmsguilaesinrameululszinvnsuansiiumnsnefiull navibodsdiing
[ihvunsuansanvaneUszamilensasiuaudesnsvesgnd leluliigaydelonialy
msasnela

« PUTIAY

ngumnedulngdendetinsroudseiinmuinifiailaii 200-700 viwse
v i3adinsundivansaaiwesdasusazluitluas 5%

- NSVIYAAN

ysRImsazvenenaalagliizuanisudeinassiiums Social Media T

ANAFIIANTIUINENTATRV TR IIITHNTUERA U Websitevaa Tnanngly

Website 98313 nMw15093U taun e Sangy wazdu iiesesiugiugnaAsalseme



a1

Tnsamzluwnnede flonadundenetasdwumsuansiagmialy
Uszinelveias uazsnsUszsmadudu iuniswebsitevadis
4.3.3 NAgNSNITINYIFINGNAT
deguslneldmloniadnandodud vieuinauda dmisdimsdidsiolonad

v ¥ o = 1

fuslaetiuasnduindeduddn wieuimatnads aunmeuidugniused uagiinsuend
diuslnanudu dadunagnsnisinugugninasdesfilsidsiignddosnisusniniionn
fhAudn vidouins teassarufielaliuinnefiashliigniautunduinteduddnads
nmsfunuainguiogna wui guilnanguitihunedsedsienuaulaiunisde

a s

veseeulatiazAninsdeveriundumefidndutemsiiaznnauie uasUssudaa
TUlaunn Imemavibo aglimudrdaiunislawaniiunisSocial Media Wuiiies sy
aasansaUARNgNAT lAYNNgNwarSUSYIa1sLALUY Real-Time

4.3.3.1 Tngussasd

. Lﬁa%’ﬂmgmqﬂé’wﬁﬂm WawLn1

- ifiradannuuseivlalushaud

4.3.3.2 MIAIUNUYINALNG

- mIiimAunwEYaRnlnensiRdufRssfumudnslunain

« NFENLASUNTVE

- MsasAuUsEiulalusdum

4.3.3.3 WHUUURNS

- luusiazipiouasil Event wag Music Festival uwandaiuly Inen1eddnasidn

1A WReUnInUnIaI A MUA NerNAsEerIaIN15VEURTIINNETIAY IRl

Y a

mmﬁaﬂmsqmawmﬁa wignANsuM TSl damaslaiinsiaseangdnauliugs
& d’lj LY o = A v < '3 o 1 <
1599 5VBTaUNSUIINUILNTLS et ugluAulevivaast Tneniasiaziiunuieastuiu
lesiuanuiiy 10% 91n51A19390eUnT Femmdseglunaet Nfulduaglanasgiulawingiy
sl
« NMSALAESUNITVIY

o MsliduanvgliiugnAnetngain Viboasausn ans5% lagi

nsaamztlou wazwyslUliiaun19d@s Social Media

o uananUuaElRlIusNs dednsuuu Delivery 1ny Grabike 3

ASILLSA
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4.3.4 NAYNSNITUIMITIANTT
Tugadagiuiiinisudeduas uenanmduan wasuinisnaznesdanulaniaiiie
=3 v a P a ) I3 24 & A a N Ao o w A & a A
AapeEUIIAALAY NMINUUTIIIANTesAnsnteluBndmilandanud Ay ieidudel
1 Y] d" a v ] 4‘ [} I~ d' o
yretuindaugsnalulaegenuiu 1 duseaeen1smaEun1s iU 9uwNuNg
[ a L | = a [ 4 % = 4‘ o ] QI
gns N15RU NMsURA sluiamsusmsmninensuyed asunauslusesdAyegeisly
NIALIUGINT
4.3.4.1 InUszasA
4‘ Ya o a v 1 = a a
« Wialrnanisadunulaegnaliusea@nsamw
4.3.4.2 MIAUTUNUYDINALNS
- NSANUA UATAIUANVENIVDLAGZYAAS
- NFUIMIFINNIININEINTUY BTN
4.3.4.3 UNUUHURN"S
« MSMVUA UagAIUANMINIYaUsaZUAAR
TANUNTSENTNNN A A UA I TUEILYBIUNT 1 1B NALANNITOMTBUNNT DY
wazadunsunlaldegesindilunsailiinanuianainduludiunie vesnrsaiueu
« ANSUSTIANITASIAULALNEIND
PananIsagldnsUuinisnnsadunuludiuvesiunsunisuan s euses
e azdumniamgnsuniindnauliaiunsaninnuls mefanisaunsamyanaduun
wnulaaue vinlinisafiuanuiainuaulve
4.3.5 NagNsN13IINTYe

o a

npAvAeilavidnvesnsNandum LTy wndngaunldlinswiuning

(% '

U =

AoaNTRziinansenugnlgluisess auisilegnen feinluianisiasuanudenie fuliunis

v '
v A o w A ¥

= & a a o va A YN a aa v
T\]WUEJ‘NLﬂuaﬂmmwlﬁ]szNUW’ﬁf\]GmWﬂWﬂ LW@I“N'JG]Q@‘UV]QJWZUQ']W FIIIRTHAITUNBINTT

o q q

LALLNEINDTDISURDNISHARNLALD

4.3.5.1 Inquszasn

- WL TngAuNTAMAIN waziieInananITNEs

q

- tgandumnu kazneliiinn1susendasiavun (Economy of Scale)

L3

4.3.5.2 M5ALIUNUYDINAYNG

= a a

- N13L89n Supplier NUTEANTA N

« NNSUSMITIANITAUAIAIAAINLUSLEANT NN
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4.3.5.3 WHUUHURNS
- Msiden Supplier eiala

a [y £

Aanisaziden Supplier ATnaRUTESUANUABINITIALEND 8193IN159I

q

' 1%
1 A

”ﬁgfg’wmﬂ’ﬁé’wL?ia’;%’aﬂﬁ’wnﬂé’%’umuamma%ai’mqﬁﬂmﬁ’wmumm VEonUSIUILT
Savun Wiledunsadsmnuduiusiinvesi 2 dhe udsimeRanisasdiosn Supplier 518
duiilelishe Lilesossulunsdlil supplier vdnliaunsodsingAulyimshansle

- NM5USMIANSANAAIAS T UsEAVE A0

Aansidentdnisantuiineugluiunisldivsunsudnsaguagns Microsoft
Excel Tumsasiufindudnasnds maememsiagaviudswouliin uazlidudeu e
fngiuladsuautesufunaeifidmuaudideuiunsdie

4.3.6 NAYNSNIINEN

Y a

NagVsN1INENIYILITEUATNHEN0BNUITAMNIN ATINHUANIUABINITVINIENEN

Y

wazdulnn BnvisdsaninsaldvinensuldliiAnusslomigagadnie fudunsnaniadu
villunthiivdnueanisuimsgsnafiiinalnenssiennnuegsenuesians

4.3.6.1 IngUszasd

- erAndufTinausnsnduniieglunesmans

- e linszuIuMINARTUTEANS 110

- tieliminensliiAnyselovigean

4.3.6.2 Yulszual 30,000 UM

4.3.6.3 MsAunurenagns

- mslfinTesdnsfidninany uavdsouiionstise

« MsliminensiviinUselevigese waganlanianisiinveade

4.3.6.4 UNUUHURNS

- m3smamszuuuaziivieyaandnegnasainan esansliaansansiule

Mduweiiinazidymeaulnilatig nsdrsestoyauaziiBug fix w3e Wawniuleviogns

polllosaziilnszvuiilgmlatesas



4.4 WNUAMUMTRULAZIUUITUNN

UUTBIIUNTAIU

M3 4.1: AUUTEUIUNTAMUY

a4

18NS ERL undafian
duvendives | Wmil@ufu)
AUNTNGN123
gunsalledesld 300,000.00 - 300,000.00
Aunindonssu 300,000.00
AldieneuSusuina
AN UL ULAL AR NLH 200,000.00 200,000.00 -
Ansasanudl . - -
Ruyussuiou 100,000.00 100,000.00 0
TRuAuGHY 600,000.00 300,000.00 300,000.00
dneulasaasnetiuu(%) 100 50 50
asussunasgla
a9197 4.2: MsUsEaTele
asUsznansseld i 1 Ui 2 Vi 3 U a Vi 5
uuEIlgUINIHe Ty
%39 (9.00-12.00 u.) 2 2 4 7 10
%39 (12.00-17.001.) 5 6 8 10 18
%724 (17.00-21.00 1.) 7 10 10 15 19
nanguldusnssiety 14 18 22 32 a7
seldusnisdevy. wae 200 200 200 200 200
selausnissiodu 2800 3600 4400 6400 9400

CRERRER))




A1519% 4.2 (si0): Nsuszaausela

a5

mMsUszaanssela U 1 Vi 2 i 3 Y a 5
Sruauminauiliuinig 2 2 2 2 2
selaTiuneiu 5,600 7,200 8,800 12,800 18,800
shelarusnisred 1,960,000 | 2,520,000 | 3,080,000 | 4,480,000 | 6,580,000
qufilswmavu

5197 4.3: suilsvamu

¥ 1 I 2 Vi 3 Vi 4 I 5
s78le57u 1,960,000.00 | 2,520,000.00 | 3,080,000.00 | 4,480,000.00 | 6,580,000.00
N unuiuwys 498,820.00 | 641,300.00 | 783,860.00 | 1,140,160.00 | 1,674,610.00
mlsduiiu 1,461,180.00 | 1,878,660.00 | 2,296,140.00 | 3,339,840.00 | 4,905,390.00
¥ dunuas 772,800.00 | 805,260.00 | 839,339.40 | 875,119.10 | 912,684.04
mlsneunis 688,380.00 | 1,073,400.00 | 1,456,800.60 | 2,464,720.90 | 3,992,705.96
ANHUU
¥ mendedng 15,000.00 12,000.00 9,000.00 6,000.00 3,000.00
mlsnewinng 673,380.00 | 1,061,400.00 | 1,447,800.60 | 2,458,720.90 | 3,989,705.96
W A% 30% 202,014.00 | 318,420.00 | 434,340.18 | 737,616.27 | 1,196,911.79
finlsand 471,366.00 | 742,980.00 | 1,013,460.42 | 1,721,104.63 | 2,792,794.18

Mlsazan Yssanunsannanunsaiuni
sneanluuna 1 2 3 a W 5
mlsazauaul - 424,229.40 | 1,092,911.40 | 2,005,025.78 | 3,554,019.95
uan mlsans 471,366.00 | 742,980.00 | 1,013,460.42 | 1,721,104.63 | 2,792,794.18
W Ruluwa 47,136.60 | 74,298.00 | 101,346.04 | 172,110.46 | 279,279.42
Mlsazauvane 424,229.40 | 1,092,911.40 | 2,005,025.78 | 3,554,019.95 | 6,067,534.70
Nelgl

(MN519317B)




a6

M1349 4.3 (si0): suilsvinnu

gneealUiunssud B 1 I 2 I 3 Vi 4 I 5
Hudn

AMBRula 202,014.00 | 318,420.00 | 434,340.18 | 737,616.27 | 1,196,911.79

MBRUlEAEeR | 202,014.00 | 116,406.00 | 115920.18 | 303,276.09 | 459,295.52

Lﬁm%u

gneealUiunssud B 1 I 2 I 3 Vi 4 I 5
Huan

Nuluwadne 47,136.60 74,298.00 | 101,346.04 | 172,110.46 | 279,279.42

Ruihumadnednedl | 47,136.60 27,161.40 27,048.04 70,764.42 | 107,168.95

Lﬁu'ﬁu
UNITLARUAR

AITNT 4.4 SUNTTUALRUER

ASTUARUENN I 1 I 2 I 3 I a I 5
AINTIUMS
piiuanu
ﬁﬂi?j‘w% 3,101,490.00 | 4,542,048.00 | 6,492,885.42 | 7,931,119.63 9,952,576.18
uan ﬂ'%g@lﬁ’]?ﬂ 60,000.00 60,000.00 60,000.00 60,000.00 60,000.00
1IN AR 40,000.00 40,000.00 40,000.00 40,000.00 40,000.00
8
uln ﬁaﬂL‘t’%JjEJﬁ]'”lEJ 15,000.00 12,000.00 9,000.00 6,000.00 3,000.00
30 MEule 1,329,210.00 | 617,382.00 836,073.18 616,386.09 866,338.52
Aradnefiiiniu
van Wutuwa 310,149.00 144,055.80 195,083.74 143,823.42 202,145.65
Aradefiiindu

(mN5193170)




AN 4.4 (A1B): AUNTELASUER

ar

nsTuARUanN Vi 1 ) I 3 I a I 5
NANTIUMS
AU
NUAAIN 4,855,849.00 | 5,415,485.80 | 7,633,042.34 | 8,797,329.14 11,124,060.35
AANTIUNT
[N INLY]
NITHANUANDIN
NINTIUNTAINU
Aunsngsm -300,000.00 - - - -
ANAANELUBULAY | - 200,000.00 - - \ -
ANANLLEY
Asiasanud | - 100,000.00 . - - -
ASTLANUEAIN | - 600,000.00 - - - -
N3AINU
NILHANUANDIIN
NTAAT
Aanan1du 300,000.00 - - - -
13U
N sz?wm'iufj - 20,000.00 - 20,000.00 - 20,000.00 - 20,000.00 - 20,000.00
#n S1svmenidy | - 15,000.00 | - 2,000.00 - 9,000.00 - 6,000.00 - 3,000.00
R
in Ruduna - 310,149.00 | - 454,204.80 | -649,288.54 -793,111.96 - 995,257.62
Nuuaniy 400,000.00 - - - -
NILULARUAAIN 354,851.00 | -486,204.80 | - 678,288.54 -819,111.96 -1,018,257.62
AANIIUNITIAM
Lﬁuamqw% 4,610,700.00 | 4,929,281.00 | 6,954,753.80 | 7,978,217.18 10,105,802.73
UIN [UanAY - 4,610,700.00 | 9,539,981.00 | 16,494,734.80 | 24,472,951.98
Kol
Nuanuangan 4,610,700.00 | 9,539,981.00 | 16,494,734.80 | 24,472,951.98 | 34,578,754.71




QULEPNEIUSNINAIT Wy

d‘ a
#1959 4.5: QULLAANGIUSNINNTTNUY

a8

Auning Wi 1 Ui 2 U 3 Vi a i s
Aunsndvuiou

NuUAALaERUNINTUIATT 853,380 1,745,629 | 2,880,712 | 4,883,747 | 8,043,726
ANy oy 853,380 | 1,745,629 | 2,880,712 | 4,883,747 | 8,043,726
ﬁuﬁwémaiimqw% 240,000 180,000 120,000 60,000 -
ﬂ"mmLmEj‘Vl% 160,000 120,000 80,000 40,000 -
Ansinsan i - - - - -
SIMAUNSNE 1,253,380 | 2,045,629 | 3,080,712 | 4,983,747 | 8,043,726
wihAuLAzdTeNI1veq

AMeRulaA1eae 202,014 318,420 434,340 737,616 1,196,912
Rudunaneany 47,137 74,298 101,346 172,110 279,279
wilAuny e 249,151 | 392,718 | 535686 | 909,727 | 1,476,191
U 80,000 60,000 40,000 20,000 -
iﬁmwﬁlau 329,151 452,718 575,686 929,727 1,476,191
NUFouUETEY 300,000 | 300,000 | 300,000 | 300,000 | 300,000
mlsavau 424,229 1,092,911 | 2,005,026 | 3,554,020 | 6,067,535
AUVDUI1VB 724,229 | 1,392,911 | 2,305,026 | 3,854,020 | 6,367,535
mwi‘iauuazﬁwsum 1,053,380 | 1,845,629 | 2,880,712 | 4,783,747 | 7,843,726

LNUBY




NPV / IRR

miwﬁ 4.6: NPV / IRR
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AsTuaRUIUnaDAlATINNG

7

0 NSTMARUANTNY B TUAWU - 600,000.00
1 nszuatuansy 853,380.00
2 NSTLANUEASU 892,249.40
3 NIBLANUAASY 1,135,082.60
4 NIBUANUAATY 2,003,034.68
5 AszhaNUanIU* 3,259,979.23
nsetagaaladuansinglidnsAnan 30%
waArlagtuvesnsalaiuansy 83,280,380.85
wn gaArdagiurenseualivanane - 600,000.00
yaA1Jagdugns (NPV) 82,680,380.85
SNTIMANDULNUTDILATINS 159%

Ratio

miwﬁ 4.7: Ratio

a ¢ | |
S19NISMTIATIEH 1 2

NITINENINAGBINIINITRU

BRI INRW UMWY (111) 3.43 4.44 5.38 5.37 5.45
BNTIEIUAUNSNIAAD I 3.43 4.44 5.38 5.37 5.45
(1)

M5InUSEANS A INNSIY

NSNIAY

(mN519317B)




A1579% 4.7 (s9): Ratio
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$I9MINTAATIENR 1 W 2 3 Vi a s
BNTINTNYUAUNTNEN 1S 8.17 14.00 25.67 74.67
(s9U)
SNIININLUVBIFUNTNE TN 1.56 1.23 1.00 0.90 0.82
(s9U)
nsinANaInsalun1Itse
il
Snsuvand (Debt to Equity 0.45 0.33 0.25 0.24 0.23
Ratio) (111)
SnT1AUAINAINITOLUNTT 45.89 89.45 161.87 | 410.79 | 1,330.90
Frszaonilein)
nsinANaIIsalunIs
UINS
DRTIAIUNANDULNUAD 0.38 0.36 0.33 0.35 0.35
dunsng (ROA)
snTdIUNaRaULNUABRDOYY | 0.65 0.53 0.44 0.45 0.44
(ROE)
dnsraumlsdiniu (%) 74.55 74.55 74.55 74.55 74.55
msdunlsannnig 35.12 42.60 47.30 55.02 60.68
ALtuU (%)
gnsduilsans (%) 24.05 29.48 32.90 38.42 42.44
ToYaN1NITIUIINNTAINY
yaA1aqUuans (Net 82,680,380.85
Present Vaule)
dnsmanauwnunielu (RR) 159%
srazIa1Auu (@) 0.703
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