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ABSTRACT

This purposes of this paper is to examine the Marketing Communication and
the Perceived Brand Image Affecting Purchase Decision of Wacoal Brand among
Female Consumers in Bangkok area.The samples consisted of 400 consumers that
purchase Wacoal Brand in Bangkok. There are female age between 15 - 60 years old.
Moreove, the method of this paper is distributing the questionnaires to Purposive
sampling and the data were analyzed by frequency, percentage, mean, standard
deviation, Pearson’s Product Moment Correlationand Multiple Regression.

The result of the study were followed by group of the female who average
age of 31-40 years old, Single, Uategradurnde, Employees and average of salary is
15,000-30,000 THB. Moreover, the Frequency of buying underwear 1-2 time/year,
The shopping place is Central and the average of cost is 1,000-1,500 baht/time.
Additionally, people who have influenced is oneself. The result, Marketing
Communication by personal selling affects to decision of female consumers purchase
Wacoal Brand in Bangkok with overall was highest level and the perception image of
the brand affects of decision female consumers purchase in Bangkok with overall
was high level. In conclusion, the hypothesis test found that the Marketing
Communication and the perception image of brand affect to determination of

woman consumers buying in Bangkok with the different 0.05 significance level.

Keywords: Marketing Communication, The perception image of brand, The

determination of buying, wacoal
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20% (USEM el 9100 Wiy, 2557) wakilaaannuSununisdeawarAiuniunisten
wanaeiudaldanunsassydnnugnavesiiniuiueuls
o i A Y o a ad < v
nausee1e A Huslaamangangeyaduludveninluuansannumiues lnguuin
NARBIVDINGNAIRENST 1ML 400 AU

T435duii0819WuULAZas (Purposive Sampling) IaemviuAngufiIag19311 400

3 iestiefililunisifonsifeadsdlivuaounudueiosielunnfuioyalae
Témsifusegnsnnmsdinedaiidnvazvesiuuasuam weenidiu 6 dw

4. syvzialunsfine Sudaust iounaiay 2558 — WOuAAY 2559

5. fhuUsilsAnuidey Usznoude

Fudsiu Ao nsdeansmensnana TiuA sunislavanmunisyssanduiusi
nsaaasunIsneiunsuelagldninanumunsinnanssufieivkarn1ssuInmanyal
MINAUA

o & v a & & A v P P
fiklsny Ao n1sandulateyndulugvioinvesansluuaNJUNNINIUAT

1.4 Usglevilnaindnazldsuainmside

1. Haveamsfinwanunsadnlldudeyalunisuszenduuimnidlunisanawnly
winslensdeansninsnanvasntulugvieininuasiiusyansameau

2. HavesnsAnwaInsadiluiauwazNulunsas AN walNA Liknyn

Juludvianln
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1. amdnwalnsdudn vuneds Mmanwalldeuinvelinngnaiiulaetnnis

d' 4 < ' d' = Y cal a LYY %
HAATINYILLTDULIANULTIRNTT ANUFUTOU WagANUILONSN YU INUAULUTUA LA

a

aglununssdvesiuilnn uenwilennuvaweteyanignaiuaulagtnn1snainies

Y 9

[ (% L3 =

2. pAud mnels Je desnennsiuarddnualvonild Adunsseyde
Fufvamld uaziflevhlidudvonilAuandnaangudadi
3. M3A0ANTNNINTMAIN NBRY MTEDANUMNETBIAINTIUMINTAAINTBILA
dioasrensiuslaesjmidfiianaddRenginssunstevesuilaauazatany
inAnAveIgnAn
oadUsENoUTRIMARaTYIMInaniiRsil
3.1 malawan mneis msdeasteyavenililaeilingussasdiionds
Imasyslauazifounumssdnieiuaud
3.2 MUszANEITUS mnefls Msfndedeasuaznisairailonwanualila
g9 1wy nsliirafeatuianssusneuasauiuasusus
3.3 Msdaaiunsue vinefs Aanssuiiwususnlavindiegslaligusiag
Aannsde dadunisdoansuuy 2 ma fdsdeyaldsislnalihandumsldnisansa
nslvasuny viensuanide \usu
3.4 msvelaewinau vaneis msdasedeasuuusresveuilaaiy
winawgre Ly Sefewenedlimuusiuasdyrudienduidmanglitoaud
3.5 MIININTIUAAY Mefa Msaselszaunisalseninmsdumuag
Ui nlAfugnAnguiimane agniillenasiufaonssufunususaud
4. M35U3 mneds nszuaunsildanudiiuvesiuslaadeulesfuanuidnuas

PoyanlasuanuusuANLA UAWNTAANIINEYRINITTUIBaNYY

v A

5. gatulu vuneds yanldauldtuluieuntasiinie egnnglaiderndus sy

6. gagululd vaneds wusuagaduluvesu3em neanld $1dn @) Wududn

v

duAnderindnsazy Fsdsznoume Yaduluans gatuuenass wazyain tnedndndusivan

[
= U

Aa Yatuluans nelinIemuIgnITATUBLIALAYLATEMLIENITAIVBIUTEIN
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%

WUIAR NQEf LAz INEITY

wnAnLagnguiiAetesildlunsinuamAfodenisinynisaeansna
manaaagnssuinmdnuainsauiiidsnadenisiadulatorntiuluivionlivesansly
waNgavnIvuAs wuseendu

1. wAnuaznguieafunisdeansmanisnain

¥

2. wnfnuaznguieanunsius

3. WNAAKAZNUYNEITUN AN BANTIELAN

a A [ % ¥ a
4. LLU’Jﬁ@LLaﬁ/lQ‘H{]Lﬂ?J'JﬂUﬂ'ﬁG]@ﬁ'lﬂ"ﬂ

2.1 wunAnuarNgufiNgafunisieaIsnIanIRaIn

AIUMNBYDINITHOANS

Leavitt (1964) lindnalidn msdoasifunsidunsiovenuasuaniden
foifiaateszuineyana Suunoonidunisieasmadion Wumsioasiigdeainmsing
doanslagummandsdounduanngiuinms uarmsdoamsaesmadunisdoa sigds
ImnasuazEFUTnamsaansafiaznouaussioru ansaneuld uazUinwimdoriu

Hair & McDaniel (1992) ldlmnumsnevesnisdeansindunisairsanumane
Swfuvesyana lnsededydnvaiviedsinagiiilefuiluiduionans Fayanaszaiig
AmnesLAUeIanInNEn AAn Feifiasse uazsiaund

Schramm & quoted in Belch (1993) l@l¥idflomvainisdoansinnssuiunsadn
AruAnTnty viemuAnfiduniafen ssrinsddsinuagdfuinansieasanioty
Igdndurzdesdinnunsiuiuuisediseninuanadeie Inelivnasseteyadamiuly
nnihemilaludadndienils vieanngunilluddnngumila

A%y affauna (2546) nanin nMsdeans Ao nsvuaunslumsienimaneseming
yana dansywdiudsauiiandnamnsalinmausavesaudernuvsneligpudilale
nnyananislugdnyananils

McQuail (2005) navi1 Msdeansruneis msliwaznsiumnumsnenisaeen

waEN135UaNT FesrutauwwAnvainislsnay wuslu wasliufdunusiueie



PNANAINTIRNEINsaazUladn Msdeans nuneds nszuiunswaniUisutayat1ians
ALAR ToL19939 AnuAnseninsurralaeandudydnuainiodase iiiilaiuialuidu
donan inTulagnisanevenansaInyanarenis FavimtfdeansiuFesiig s
d‘ a 49{ :’I -dl v v 1 [y G U 3 1 1 -Q!

nsyuLNMIiintutuieasenudlauiunseTngUssasreg1dlnogrmile

AUNNIYVBINTITHOAITNIINITAAN

Bovee, Houston and Thill (1995) laaSunganuruneuaInIsaansniIen1IsnaIni
I~ a d' v v o di( d' 1 1 d' % v
Jufanssuiinnmseanalanssvinu wemenentiaisianasansedu pelaluds
naud g vilviianiseeusunazindulaveluiian

WS 29 (2540) Telirnianuuaanisdealsniseain Idunssuiun1sIeInis
HTUMHUIUVBINSAAFDHAIN9NTIAA Beilnslinisgslananeguwuuiu
naudmiung

S v & | ° i \ =~ P Py a

S5WuS Tanaer (2544) N1 NSEBANTNIINITAANN ADNITINEUNETALLIAR
wedlagldinisfeasuannvateguiuuiiielussguauAna Feguuuunnenasgnldedig

d‘ I d" a a -d'd a a

aunanuieaMuduniafewazinnaniiusyansnmasan

v afshuna (2546) Na1371 N5FRAITNINITAAIN AB NTLUIUNITNWNITAGN
wioldlunisaennununelviguslaaila Sug inerivauawazusng

Kotler and Keller (2005) lalvianilenunis@aasnianiseata Induaiunensnuly
N15lTEasBunNe INTILALABULUT LN AT 1IN TILAEN 19D DN IR UNEA S U9

19 av ¢ Y] | A = -~ aa

fiagn 28fsh (2550) lANE199INN5E0aNIN1NTAANN Ae NFeUIUNITHRa1TNENTS
Nuwnuldinsasodeasiiieudsdayarnasfgrivauaainidnvesdualuduuslan
WJwngivelminn1ssusg andn uaziuyaudum

nfinanIntssuaunseazulan nsdeansniniseate wuneds NssuINnIs
doansmsnaiafisiaslinisydlavainvateguiuy W nslayan Ysenduius mydaesy
M58 NM5AA1AN1IATE N15elaenitnay NsInnanssuanee Wiy edemnumane
dnevennuAnkudorqluginquidmune nefurdndueinieusnig Wuiiuaypsla
HUStnANeITUAUAIYMIEUINS Wavn133U3 andn Juve wazroswedudilunan

WUIAANIINTTTBHITNITAAIAUUUYTUINTT

\wIBslanTsAnredea1IN1sRaIARUUYIMINTG AldnsindedeasnngULULT

A AY o

wingaufuduilnangutu vialudaniuslaalindu (Exposure) nnjuiuulneisuaziden

Y

g9l (4&5 9¥UM, 2542)
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1. nslawan (Advertising) ugUlULYeINIaTIINsAnsodoa siuAT AU
(Brand contact) n1slewauldlunsdiselud
1.1 fiosn1sasuAuuansindlunaniue (Differentiate product) lnensle
dossqlunsiiliuilansud Tuthgtudessgiimannvanesiin wu Insviming dnans
wazntiadeiiun {Wusiu (Belch, 1993)
1.2 fizamsdasiunisnsedladudi (Brand positioning) fie nsvilvidumag

Tulavesrjuslaa Fiuinduaveasunna1eINduavesgusegls

A v %

1.3 Tnslavanidlessanmsasawsdauaznseauliguilaaiinnissus
1.4 fraudnduiisinegudvasauily (Educated) wils1doansen
AUAUIAUAT (Brand positioning) WazABINITAS19ALANGSIAAUAUAY (Differentiation)
2. m3velagldniineu (Personal selling) [un1sinredeasuuuines d9

Ly

;:JmawawmuﬁaﬂﬁmmﬁwmﬁaL.Lazﬁmﬁ%zgmu;:i%a Tdonanfasvsousnisvesuion
msnelagyanaliussduseneudndviswesdnlsraumsdaaiunsmann iudsdy
wn Feagldwiinaunelunsd deldil
2.1 fiefudiiumngauiunisnelnglindnau iwu duddssnniing
mutu lidesdunsussiutin isedldliii wiosdioned Wusu
2.2 dlednwazdudndesilnudiferfusdnsae (Product Knowledge) Wu
wanSusniauadududeuddiaunsndioriudomany (Mass medialls 19y sogud
\ATedEud Audgranmnssudu Jsfeseduntinanueeeelrimuurin msglianmnsald
dolawanasungladnion
2.3 mhsumedniudedlilunsdfdudiugeanisuinisiin (Good sales
services) FdnduazdodlinuliuinisUsznaunmauedudiiude
fofivasmsnelneninamwefo iunsdndedeansitanansadameguld aunsn
USurmansliaenadediuanueanis visenuudanun1salvegnausassela awnse
FenamauarUssamuasgnénlazindetoneiuld sauvisdnsnevaussuasgnéluiiud
Ldwiloufiunislawan
drudodeiiddy Ao Alddrelunisinseusiassne (cost per contact) GR Fathumnn
vimldRBdRunduithmnenagulug fagvinlidealddedigann uenandunsldniingm
Yenae 9 Sedinugndn nsiauetmasliiugndn e1vvglimieuiuvinaudy

Y] ¢ A &, = a
LONANBUNIDAMUUUNUIAL
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3. AsaLEIUNI5VY (Sale promotion) uAINITUA 9 NIN1TAAIATITAYINTU
\ielaueanuAvsedegilafivay (extra value or incentives) §wSunansusilvifiuniina
Yo o I CEAS & b A 9w v =1
My JInT w1y vseRusiaatuganie e lianunsansequnsuglimiiiu (Belch and

Belch, 1993) M3ydaasun15u1eTinguseasAuadnisanauwa Al

¥ '
Y v [ a

3.1 matagnénelvl msftagRsgnélintedudduariosansnsudes
Mnnstdaummiliiuguslan nmnsan uan wan uay WLUBwilsfiazanaudesls

3.2 mssnwngiugnAnily lunsdliigudsiinisesndudnlnignénenaaziin
AuaulauaziinnuAneenznaaedldiuniy

3.3 maduasugnénlutiagsulidedudluusinamin nedidenaaslsl
Aeadestugduredu wiAntumseliuilainignd wwnduanteduddnuielal

3.0 mafiudmslunslindntae Rintudesesnstiuslnaldaudannty
ninduseldediedeios

Y aa

3.5 myduaSunisvevihliguslaaianisensesiu Inglngedumidlyaa
g9 dvwnlvgu vselamnInaTY

3.6 MtasUwsIlunslawuIns aun wWelawauillwainlstonisdaasy
Asea1m 1wy Wawes wue Jreuwiu wiusiu Tuuds iWudu

4. nMsldnanaznnsuseuduius (Publicity and public relation)ifunis

Ansiadaansuarn1Tai AU USURIUTINAUNGUYNYUAT 9 AL TIfuUTEN Yuvu
wianillaun gndn gt gheviu Ssuta assasuiluuazdinudeesdnisiudiivaueg
(Boone and Kurtz, 1995) nMskidnikaznisuseandunustonsaisa Uil

4.1 Tgnslrimuezdssrdunusiieasenindneal (Image) 1nionin
o ) ¢ & a o P v ' Y] vy A a A W
Aude Mwanwalasiludadeinzaisennuuansidluninduanlas Wedduwiniu

Y fe & a a A A P o a

nun aMmanwaldandudadeivdesgiieldlunisudaduniegsia

4.2 nslviinuazUsenduiusagldidonaansiianuiivuaaa Fumuis
giavzUszavanudnsald Weaudinuilunsdumiuivesesuietmaaudfinesiu
Aupn

4.3 Welvayav e siuiuinigaiwyad iy (Values added) Ty
nandusiuazyastuliausavssgdlulunslawanle datuadsly PR unulunsdliidl
v A & A A v
Toyaununeidugntuvaludu

o lUSEUTBINISUSEUFUNUS WAL NITNEWNTY1IAD e lganeslawiguiu

LATOINONITAIATUNITAAINDU & TINEIINILAT UONINUUVIATNSLNINNEDUIAYUY
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A9 Gelasuanuideiauinnilasesilodeanduganie

'
o W = =

drutaidendfgyiaane awnsomuauld wu Ynasifeiundndueilienass
Sulsziulainazadlunisdeinatulansoaziisonainianisnsiainaile ainul
sanomalungulminedwlngginsimivseld Ynasmhauemzaunsona

o w = 1 I Pl & 1 I [ (3 =
anszdfgusell wazlululiiiueasinismeunsametalun1sineuesanis uwuviag
aSranmdnwallumaimliiuessanisiunenaduls (Kotler, 1997)

U 4

5. N13AAIANIASS (Direct marketing)As N1sdoansnensInuanA L UL

Y
1%

VAANISAD VALY LazAATINTTN W NMsVIBVNARIaDn M3ddenislusudd [Wusu
N1A1ANIRSILTNTARI99 9L

5.1 ledlgnudeya (Database) MAnslunsdiidmsuinngudmunedulas

1 2l

gl

5.2 Wedpansasunsnaiafidanududiuda (Personalized marketing)
sosnsiingulmneinnusdnia wazniagilainuluyaeavisilasudendu
naudming

v oA g sa |
53 %LW@LUuﬂaqmﬁmmma (Follow up strategy) 11 1AT3A1S
[ a (% & @ a a a a a 1o a a £

adwnsunindidugsisreulaiiouiaunniis 200 AuuiddauiaulaiinAusents 20
A dwdn 180 autlulunquindeniisauazglunew WWunguivzdesinmusioly Inanisld
panensawny Lunsiiournumsadaznszunisinaula

5.4 Wunstedieununssst (Remind) Msldnainnimsadie
AnsiadaansiunquanAfdLazas9AUAURUS A

Tofvasmatannsafe Ylviguilnnaunsageaunlalngasain ¥
aanndesiUTsInvesderuadelvy Tunivesssia mnainaneaselidiudeliusem
anunsafnsiedoans wWhitinguduilnadvung uwasliuse@vsnmundu Yriansidslun
anusausulmmunzauiunguilmunelaldusg19d savisanansainUsz@vsnavonis
d‘ Y al 4
doansladnednene

[y

dudede Ao nsnatanenss Wuimadstymauununnuie Jeymddey
I a o vy a 1A & £ A o v oAy
Ao WagshaiuinldisnsAnsedeasluguuuuiinniu ieudsduiuseniasmuaulaan
HUSLAA ANNIININERAETAevangveddelavaslugUIAINeviseINTANT 8193zaT9
AuduaulivAguslaald wazgslundntu viesionsaisenusimgliiudusian e
TugSuaamueazduluimeaamunelavandudegniiseniuin annuneves 3o junk mail

nsemsiusaz Tunazifulumeisassruieniunisviedua Asenin Insdmsivey %38 junk
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phone calls {Wufy wazonaazyhliinnaidenenindnualroandnsioue Lagusnisiuaenn
suaqauﬂﬁﬂﬁﬁ%ﬁmsmmwuﬁﬁmmﬁuﬁ (Kotler, 1997)

6. M3IANINTIUNABUAZNITES19UTEAUNTSAl NM3dnAanssuiivy 1un1sdn
Aanssuftosdns vieuisniavhiudufimuiledelosauiiuianssuiidetu Wy nns
Usznn (Contest) N13uastu (Competition) N13aaed (Celebration) N1sUnRIAUA" M
(Launching) Tnefigasjsmneifielignénlutlagtiu filsjminslidugndlusuan Aidh
1nsIwAanssuAnAsTuEumsuieafulusus (Brand Awareness) ol dui3an
unsvanefieifingarveausud anunsagdlaliguilnadanildiusuld uazanunsatana
e uuesidnnidusuluinssuaraulafinnufanssuiifindy wayly
Yuzioniuiioadanmdnvalfinliuesdnsme (M3 Avsuia wazsuiad fivsuia,
2553)

wavansdaRanssufieiiusendulnaenldiu 3 wwama dil

1. 3RansURLAYT UL U%@’wmmm%’mﬁf\miimhwﬁumm Tngtnan
Woulsstunususvesuim siliuslnainnssuiuasiinanuaule wu msuuzth
WAnAnusiioen e Uty

2. mainluiidwsuilufanssufiifaudn iwu niseenaunansdud (Trade Show)
madhsmnuludnuasdunsasisnindnualfia i weslunsaaduiusiam
anAlutagluuazairsgnantmldmiveuianme

3. naJugaududnanssu (Event Sponsorships) 1unshiduativayuunyana
vienanssu wieléAvslunisidnsiney uazaeuduiussmiu aansadhiangugnd
IepE1anTev319 wazdniau

Mnfinananisduaglannsaldin msdeansnismaiauuuysanms Wunsldns
domsvanegunuuiunguilmneegisieiiles ilesatiuaamgAnssuvesnguidivenely
aonndesiunmfionIsvenan wazileliiuslnanguitmanelddinaud daaziilug
a3 Anuduasuaziirudesiulududledudivil JULuUYeInsAemIyNINIIRANAT
THlunsifondeidlfun nislanan mavsssnduitus nsdaadunisue mawelnewingy

waznsnafanTIUTilAY Be3UnuuNIsHoa s mNAllaenAfeiUNITYIINITNaIAYeEUAIN

5]
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2.2 wurAnuAsNguReafunsTus

AUNABVBINTTIUS

Morison (1996) llsianumanenissug fomsfignénldussamauiaris 5 16ud was
auiu MsleBu nsBusa msduda waznslénau Tun1ssus famsuimsuasdeyadaay
NIVILUITBUINITVDIGINA

Osbom & Others (1998) lalviinflenuinnisivg Aenszurumsiiyaradnszideu
wazdenuidnuserivlavesmueaiiolirnumneifiuduinden

13 2esmm (2542) 1lsienamnel i mssuiidunssuiunmsfiugudideniioy
U3 agUnssug Amnuvanedmileddenduda Weflazaanmluanodidunmid
ANNMINY LardAUnaunay

Schiffman & Kanuk (2004) l#nainnsud iunszuiunmsiiyanaidendanis
foya wazAnnudailiAaduninumneg Ssuiyeeasdlasuansiaeaiiluaniunisal
ety usiyeearisaosenafinrdadiuusndstuoenly feiituegifunnuiomnis A
WAYAUAANIIVDILARLUARA

nfinaandssuazulein nsiug e nszusumsfiugune vauesdaiiin
nsgdunazlszaanaTufuUszaunmsaiinuesd Tnsneumsifuilnaasdndulatodudndy

Y Yy

mssusifunszuiunmaniaifanuddyedisis Nailtusgiuanudesns aue wayau
AOINTVBIAAZYAAA

n3TUIUNIIIU3

Arens (2004) lanan38ie NsyUIUNTTUFVRIRUTINAT UseneumeadAnsenaumen
Feseluil

1. Aud1 (Stimulus) ifudeyamamenmilyanadudknuuszamia 5

2. MIueALezN133U3 (Perceptual Screens) ismsiyanaldussamduianay
ammsﬁmﬂaﬁum?u%ﬁ Fausznouse 1) nswenueznIsa3sinen (PhysiologicalScreens) v
wﬁﬂﬁﬁmﬂim%’agaﬁlfﬁwm 2)NSUENWEEINIEUEAINEN (PhychologicalScreens) Wiudsil
Fuilaalflumsndunsesteyatmanslaenisldensua]

3. M35U3 (Cognition) Ae Auithlaludash desudaiuazrunszuiumsnisues

Y Y a

wezn1ssus duslnafazatuisatinlavazeausuy

Yy Y
£ Y oa

4. nsiudeya (Mental Files) {unisdnnisiivaaiidudeu fuslnaagsies

o [y

ALz TetaRNERUAIIE ALY
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Fumeunsiuivesiuslng

Assael (2008) lFosunetumunsiuivesiuslng Ysznoude 3 duneu deil

1. nsiienudeya (Perceptual Selection) nsyuiun1siuiusenaunle 1) N3
Wnsu(Exposure) Faaziintuileuszamite 5 (5U 5@ naw e duda) vauslnainaulag
nsnsedudai guslnaasidendaidniu2) mslianuauls (Attention) A nsliaaa
aulafvassrogslnegmildludisszeznamis Weduilnadanalawantuill viedud
Tmivudunddudn viosnsufluleisy auadlassfnduuieuaulalildifntudans
nsuiauoly visnduslaednsdniuuienalimuauladfivadntion 3) n1s3us
(Selective Perception) fislnaagiinsiuiAusmsnanaiauansnaiuly

2. m3dnszuuteya (Perceptual Organization) vaneils msfiguslnadnnguves
doyamnvanequnasiisnidieliiinaumnelassnuasdlonnumnglEATulngende
&

NugIUeI Gestalt Psychology Aen1siguslaadanisiunssuililunmsinvesddlads

43

'
=

wils Jesfuslaaanunsadnnisiudoyald 3 dnwa fe 1) meviniauysal (Closure) WWun1s
PREVIPN Y Aay a ° = Y ) | .
nguslneasUudeyatedunsdiideyaiinrummuviselddniau 2) M133nngu (Grouping)

JuslnmazsuideyalunquieuvesdeyauinninazuendeyalivssAnUsesiaiu 3) Usum

o w o

(Context) guilaesiunliuiarsusadadmildasUiunnnden Asdndmiunslduiun
Ao nm (Figure ) waziumds (Ground)

3. MsAAUYBYA (Perceptual Interpretation) 31 2 anwazAe 1) MsTANLIANY
(Categorization) ﬁﬂmima’mé’aqmﬂﬁmzmumﬁwmwyjLLstJizmwdw%u \ediosnis
Wiguslapanansaandnsdudle wazlifenslimsauivesmulugitunsaudau

NILUIUNTVINTIAVLIANY Usznousig n) wnunil (Schema) ¥) MsuwusUsznn (Sub

¥

typing)2) Nsasulaya (Inference) fuslamaninsavilnisasuitdadeinedtuasdua s1en

Y

LY A1 a

$1ufn ieesdns nsasUitadeiduguuuuanudovesuslnanifneddledmils Fuluna

MnANUTRUleTluDFn

£
=

ninanudsuasaagUlain nmssufidunssuiunisveusiazyana J9Uued

Y

'
v a

a1 anmnseukazUsrauNsaiiuandaiy fuslnaudazauinisidenassisesiivg

'
a

Suiuardauludsndmiesuinuanseiu Wy nssuiinerdumaum nsfuinisdeansms

]
o w a

msnan M3suiifeariunmdnvalnsdudn Wudu Janwanvalnsduadudsddgiiag

derasion1sandulatovesiuslag daduanuvinglasiwiAnfelfunmanyalnsdunay

gnesungludiudnly
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2.3 uuaAauazngunefiunnanealndudn

¢l v

Uszinnvasnmanealiiendataedn1sgsia 4 Ussam

v & A a1

1. AMNANEAVIINANNUNWIBUSNNS Ap Mnlaesuiadululaveslseuvunise

a o ¢ a

wanfasiseuinmsynaiayniveiiegmeldmnusuinveusesudtmlauisnuilaglsl
FDDIANITTINWTOUTEN

2. nwdnuaiifsodudnalansmis Ao nmiiAatululavesUsyruiifdedudn
BelndevilaFonlansmils Jainedenslavanuaznsdaaiunseiieniudn
dnvazlanzvidegans Taefinmsimuadwmisasedavesdudliruunndisandviodus

3. nmdnuaivesanturionsdnig Aenmitistululavesussrruiifvonsdnig
videanntuiiesdiuien Ssasvoulifiufszavsamuardugysaresnisuivisuay
ANTUITUYBIBIANT

4. nmmdnuaivesuitm AenmilAntuludalavesssruiiideussvutemineny
satawdidlawiendls manesuluisiunisuimsvienisvesuisnuisiuge sy afsauna,
2540)

AP VBINTWENYAIATITUAT

Anderson & Rubin (1986) naninindnualinsaud Aenmiiatululaves

i

HUSIAANTneduaEvieladveunilsdrunininazldlusmunislawan kazn1sauasunig

Roth (1994) nanlinamdnuaingidudn Wunaainnisdsauvesdiunauma
nsnann (Marketing Mix) U9989AnS

Randall (2000) l¢lviFilenuvesnmanuninsidusn Ae deglulavesiuslaa
Joyavamuaiifuilnasuiifentunsdudiiugnuszaunsal ainnisuende 910073

Y

e ussaiaet USn1suardug wavgnanuUadlagn1sliusinalasus Aue ssullew

o
a A

UfjuRvesdny Baonvazlilvdfiosdnsognsazlndu undudmduilnaiiey uasdua
L3 Y ¥ 1
23ANTAEARaT el
Pelsmacker (2001) nafanmanuaingdua Ae nsadeanuduiusidoswiuiy
AsauA1 Fauslnatianuduiusiunsdum (Brand association) MAnaNANUNaNela
vizolsifienalafila
Kapferer (2004) nd1adnwanwalns1du fenaannnisiguilnnnensia uag

a LY ' a v .
AMINUNUYAYANWUVBINTIFUAT (Brand Signals)
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wasvun A (2551) lalileuvesn ndnwalnsiauai (Brand image) 11y
awludnlavesifuslaafildsunisugnileesisiundusnueuidniindndedufnie
WAnueingIAUAlAnsAUAMTls

nfindmundaduaansaaguléd amdnuainsaudn fe doyavamundifuilan
Sufiaturmaudiunnusraunisainswesiuilan ndeyavesnaudiigndoans
NnosAnsvidonhsnuduiiiiendes anmsuende anmslaman MsUinsuaznnsesds
NNAveINTEUALDS LU Tedudvidelaliendnunivesdud gunmuesdud sufled

wazANANSNLUDIAUAT LTUdY
2.4 wurRauazngefgInun1saagula

AMUNUEYRINITAREUTR

Huff (1987) lalsiendenuvesnisnisdndula Tndunszuiunstadesddrnufned

' '
aaa

UUNUFIUVBIVANVRRS LGN IATEn

Plunkett & Attner (1994) na1131n158aaula [WuTUADUYRINITAINTUT AL

¥
[y

Tumouwsnivauisdunsugaiineg nsanaulalasiidnuduvesnszuiunisanaradunis

(% v =

andulalagldvdnvenauaziing o

qund sudnyley wazad3en aswvzald (2546) na1vdn nsdindula AenisngusLae

eaefumlatuardesinsuiunsausiiinaufeinisivisrnuidndeundundannila
TgauAu

v @

U5384A InTuan (2548) nanain msdadula vngds nsiguimisvzediadudaymn

o

e

LY

Nsandaaulanasdinislusasdasomiinisdnauladadusesniianuddanduseg1ads

o

Aaa

wsensindulaszdunsidenmadendidunisfinfianluussaniadenanegung
audn unely (2548) lananliinnsdnauls feidennaujuRzadnatemaduw
ARl mneiineld nmsdndulationadunisdedulaniaznsevinnisddladmimie
a ! - °o = Y a wva v a o A ¥
vangdwangeene iernudusansuiaadmaneliluneuiinsdnduladnineides
Y aax v vaa o o=
fulgmnfgeenn wagdisnisundymiiidadeunnnimismiaaue
PNAnanITRNEsaazulain msdeaula munedanseviunsidenmadenie
Madenyile Felin1sAnegrellivnnatiieideniuIninsufURngnaes nieUsziiuete

wiaunsain iU URkasyIiuussaingUssasdnuinfenis
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nszuaunsandula

nsvvunsinaulaenssnginssuvesiuslnaduasduszney 3 dalvg) fo Jade
B (Input) N3¥UIUNTS (Process) waznadns (Output) Tnefisteasidendiedl nayaun
WesAudlsml, 2550)

1. Jadeiwd (input) flesduszneuiiinaniadunieuen (External influence) &4
Wuuvdsdeyaiefundndasi Jaduneusndananidvdnasdeanuiion (Values) simund
(Attitudes) uaznginssuvesifuslaa nstamzadenoueniidvsnaderduslnaunndedade
aunsaaanazUadenudenuinusssy

1.1 Yadeudunisnann (Marketing inputs) {uRanssumnenisnaiai
nenedidinsudadeyarnasuargslaliuilnatouas1dnan s

1.2 Yaduaudanu Jusssu (Sociaocultural inputs) Yadeundluauil

'
a a 1

WNevastuanInLIndaududInLTausssy Fudutldunisusniniddnsnasenisdnaula

?

=

2. N32UIUNT (Process) nszurunsanauladsladonelussnaulumeusigsla
v Y a 2 a Y a Y a [ 3 g A
n35u3 Meseus yaanam wagiiruaivesdiuslaaueniuesiuseneu 3 Tuneu fe
PUANUABINTTTUF (Need recognition) iesanguslaansenindslynmseniny
Ao9n57 Fs019tduA1NABINTNUTILTAAINEN NS NY seANRBINTIANTULED
lgsumsnszduaindasineuen wu 99nnslavandusiu

TunsAUmteyanauRndula (Prepurchase search) eMANUABINTAANTUTULTY

[
v A= [y [y

LLazﬁﬁq%qmmiaaummmé}’aqﬂﬂ'ﬁié’;liﬂ%lﬂﬂﬁ%éf@?ﬁu%%a ailduegiuseiunnuiaanis
URNATRET

o =

Junsusziliumaden (Evaluation alternative) Jaailaainunassinesinand

Y

[
[y

sudifuslnavianlflumsussdiumadensudeyaiife Tusgivyadnnmuesiuilna
33uTemnudesns naenaudvSwaTilssuINNANENIB s
3. wadns (Output) nafildannisinaulaanniadesneg Afinadenisdndula uus
nsvuunsdnauleseniu 6 Sunoussioluil
3.1 nsuenwee (Problem identification) %’umauusmmmﬁmﬁu‘laﬁu Ju
Sowemsasaruudlaivlalnenisdumianudilatuiudfideanisediiiuiaie
3.2 mimﬂmmiﬁlﬁmﬁ’ué’a{]mmﬁ?u (Information seaech)luduiiz i

NSt sNneasivanvesldymuiniannasanla



19

3.3 N13Useliuen (Evalution of information) nN1sUszifiuAgndusionts
AATILINANUABINTINGNABY e ieInevisolinaaInn1susliuauddliiieans
w3alyl

3.4 msfvuamaden (Listing of alternatives) Tuduiiiosiilagialusnes
Fudutuddyannvesnszuaumsindulafentsimusmadennigauhiiazannls

3.5 m3idenmaden (Selection of alternative) Wieldmmuaniadensian
penuudmSouTruanudRe uasasnzadlumsuitymudduseluiens
Fonmadeniinruftinssiely duneuiiesfivensufuriluinfunmssnaulalneuviass

3.6 msUATRnunsindla (mplement of decision) Wlemadenlign
Fontuudilunisuiifinuravesnisdadulamadenti imaensumsdnaulady
andesmngauiisdlafitueg funavesnisdndul o

Fruduneurasnssuiunmsiadulafotulsenaude 3 duneu e 1) Jadethudn
Failsduszneviiinaniladsneuenduwvddoyaiefuimansus ldiazdulaede
srumsmann dadufanssumsnsnaiaimeneudidsnsudedeyatnasuazgdlali
Auslaa wazladesudiny Tausssy Uadunguendinanddninaseanuiey ruaiuas
nginssuresuilng 2nswuiuns dansvuaunisdnaulasenoumethiongluddunon
ifuslnmasdesiuinnudndusasnudonisvomues ndmntuiinisdundeyatmans

L%

AuslamvzaLiiunsAumdeyaiineatasnuransiae wuasuaimanaulnadantdnauee

Y
[

Hudu ndnifufinszuiumsussiiumadeniteusyneuntsdndula ﬁu‘ﬂmmgﬁﬁagaﬁ
IinfasanarudduasUselovdilafuneusndulate 3) nadns duiibunailldanms
dindulanniadeseiinasionisdnduls fuslarasdsuiliudeyauazidonmadeniipiign
TardonAnduslafiansnsoneuaussriudoinisvemuldinniian anfinaruaunis
lsinnszuumsinaulavesiiuslaaiimnuddny dusgrsds dhnsaaadesldnisioans

a [ 3

nensmanaiileteliguilaniuuazandindndusivazanunsadnleglilaguilaald
onad 193eANa (2543) Yadeiiidvinadominauladevesuilng dellate
Aanaalain
1. fayar 17813 (Information) ms1zluntsiaduladedudiuduslnasnduazsesd
oyaiferiusidui s1aaud uasaudnvazisquesiaud Wudu Juvddeya

1 A o 1 1 I~ | A 1% 1 a [ 1
SUTZIﬁ’ﬁVlﬁ’]ﬂQJ/LLU\‘i@@ﬂLﬂu 2 WYAY AD LUaINL2YLNDNITAT WaZLAaIINNNEIAY LU

P [y U v oya N v = ! @ v
LNBU ﬂugﬁ]ﬂ AIBUATI GUQ"LﬂiJﬂ’ﬁWU@QEJLLaﬂL‘UaEJuGUE)lI_Ja NI0UBNAD LUUAU
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Y [ 1

2. dpuuayngunedany (Social and group forces) loun Tausssy Jnusssuges
Nau81989 AsauAT vutunsdiny Jadedinarlutedenewenniddvisnalnenswsionis
sndulagevesuilng

3. WSIHANAUMUIRNINET (Psychological forces) lau usegela Mssus nssug

a (Y a Y = & [y = [ Y a £ & )
yadnn wagviruaivesiuilna suduladunelunesndnduliiinanunenisie vse
nsdnaulate aulduluniste wazanudndlunsdud Wudy

4. Yadesuaniunisel (Situational factors) laud viauaglenia nafsvany anui

& A & Y A 0§ Yy o = v a = v
suaReulvlunsde Feladuwmanliinavilvdusinalinnsdndulanunnsineiu
niinanudssiuazllad nsdeduladedunsideniemeiffigaainvnaden
gaws 2 MUl Fadumadeniigniesmnumgranaglananutmneuniian lned
sviswanieuen lakn wiasdeyay1iansane e Tausssy [usu dandvisnanely
lown nssus yadnam viruafvesuslaa WWudu Jedvisnawmadinasionsyuaunis

andulavesulan

2.5 yAdpiiieadas

WIINT NV (2554) levinideizes ngdnssuvesifuslaalunnny Anadenagns
namaa uazmsdnniaidenagnsvessaiayatuly ; nsdifnw udn Tnenld i
() Wiednundymuastdsanmundeniiiedeiunisanamesseld
melulszamsduirenmdnuaindnfasigetulunlfuesduslaanduioiu uagnginss
ns¥udenarnansUssameingg eafundndasigndilunlfuesduslnangu oy ua
Anwinmansivuanagnénsnaiaiaznagnssina eliugiugnAnguiouna
nsfnwnmdnuaififialssasAoosdnsgsiasiomn 7 fumuin n1sfuronmdnwal
wanusiyadulualingy Young Tunimsa eglussduiuasilefinsandusefuanng
Sesasuannanadsinlumeslased srunnsusnng drusen duesdng waza
nansauetagluseauidiumutemansind e war Aufanssudauasunisnainagly
spiuUIunans dusansileTzingAnssunisiuideuasdnansUssanmeg nui
ngfnssunssuiAenasimanstssanengg Weatundndusigadulunlfvesuilnangy
Soqulurasszezinm 6 Weudiimuanlunmsmegluseiuiuitng Wefinnsandumede
anunsnidesdiduanaaiegean TédsdiunaudeyatmansuasRanssuvesyaduluald
Mndemavy, deUszunduiiug, doannzia, dodug uazdouana wazanmsiiATIzing

0ANDENNAUNUTN N155UFHoNMENwalnGnfuggntululA Nqu Young AuYeInIeln
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Swhefiaudiiug funginssunsusfouasinasussnnineg vesaiulunlives
AVRIRGRGHeC Y,

weyassal uénn (2555) Iinidedes JadomemananniisidvEnasowninssu
nsidendeyatuluaivesindnuuminendoass iednwdafesudnunenig
Ussrnsmansiitharetafinstesnduluanivesinfnwuminendeaeuuasitefnu
‘ﬂfﬂi’]’sjmamwmmﬁﬁmmé’uﬁuéﬁquaﬂiiums%asqm%uiuam%maqﬁﬂﬁﬂmmﬁmmé’a
de73 Nan1ITeNUIN ngudegedulvg) ey 20-22 Y Anvssiutuliaanes U 34 uas
fineldagseving 5,001-15,000 Undeifiou Tolursassnaudi Wuneruoadibunia u
fu eiadeiide 250-500 v anuilunisde 1-3 aside fiidusulunsdadulafe
puies wgralunmsteyatuly esmnveadidesanin Jasemamananiiddviwase
ngfnssumsdentoyniuluanivesinfnsuminedoaey Jsefunisdnaulaoglused
inlan Wefinnsanidusiesnunuin suranduet fusnauaztemisnisiadimine 1
spiumsndulasglusziuanniign diudunisdauaiunsnan lsedunsdindulesgly
FEAULN

Yoannsal dumine (2555) Jasensdeansmensnanaiidasennfinssunisde
\nesdoaiuiln vesUssmana WeAnwideyadiuyanauasatensdoasms
mananfilinadengAnssunisteiedosdnorsanuiln sanisfnwmuiguilaadalajony
26-30 T @gunnausa nen sERunsineUSynes endnninauuitnenty seldiade
solfiou 20,001-30,000 V1 Jademsdeasmenismanmiuslaalimwddyluszduann
fign Fonslavan msUszrudiiusnsnaianinss msvelagniinnu nmsdafanssu

%

Auslaadiulvgjvainsesdrensaiuiin300uindenss ¥ed1uiu 1 Jusenss Nuuvendnsioe

[

° a o Aaa a A o

U153RanUN uaranidnsSnamanee wazarlhidsuludondawrso9d1019mUsuUndY 1neay

9 q

finfuensosdronafuiadududuusniaus MsvedeUALNRFIUNUIOIY AATUATN FZAU

Y

seléfumnseudnginssunistoiniosdonaiuiinfiunnsaiy Jafonsdearsnig
nseana laua n1slaea MIUsEndius n1sra1an1enss Msduaiunisue n1suelag
NUNU N1TRAINLAENITUBNGD N15IANINTIH ﬁmmﬁmﬁuﬁ‘ﬁiawqamiumi%@
\resdrensaiuila

UTSAU YU (2556) 1avinA981599 BNSNaYRIN1TERaNTNITRANRENISARAYLAR .

¥
A Y o

dorhdsaguvesanmansinuesetiedinueeulal : nsdfinwinganmumuns wWefny

[

dvdnavesnsdeasmsnansensindulafodedndniaguresanmanitiuaiatiadiny

[

goulayl nan133denudn naudedgsindulateiderndnsaguseulailnglinud A iu
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ANIIUVDIATOILBNTTEDANTNNTNAIN TIUTENBUMILANSIAWAN NNSUTEIFUNUS NS
AWFTUNITVY BAENITARIANIINTI daulmz@aeﬂﬂu%ﬁuﬂmnma AnduSeuay 43.82 970
ANFINVUIAAINUFUNUSAIBAEDH Eta WU7N ﬁﬂfﬁf\hﬂumi%aLﬁac’hﬁ’u%gﬂiﬁﬁ

% o 6 d" = d‘ ¥ ‘45 d‘d % o 6 1 Vo1
ANMUAUNUSAULATDILDFRANTNI9NNTAANRENIUlaYAN Fandanudunusiualganelunis
%a@aﬁwé%%gﬂimzﬁuﬁw (0.165) wagaNNFIATIEINISaRneIBamyan (Multiple
Regression Analysis) Wu31 ﬂa%’aﬁﬁ%m’%waﬁiamiﬁﬂﬁﬂﬂ%aLﬁarfhﬁ%%fﬂgﬂlé’l,t,ﬁ A0UNN
ausa 91y szaunsAne el szeznatlunislidumesids uazdununsaingusiieg
Wihvndusruesetedintesulal nqudegedilivaiausuuedn gusenaunsaisti
AMNEAYlUETY NMISUUSTAUT IwazIBANYINUMNERA LAz IIAT AMINUITeRDluATS
MFINTTUNNNITRY Sreviian1sinduazdeansdnseiugusznauns ieliguslaadl

Y] E - SV | & Y] ¢ a &
ANURBINSTRIARA LTI UN AT e wdIaNR oAU

WA gULATENA (2556) nsTuinwanualnsdusfdawasrienginssunistonas

AndulagaynneuveslsyrsulunguNNuILAT ; Wisueuseninawmsvedneiuas
Y9aAnIFeLIN [ IATIBVENaYRINTTTUT A NaN valn s AuATidnasen sinaulade

A a fa a a & Ao \ v a &
LazLioATIZBENATEINYANTINNITTeNdNanan 1 sAnaulatevesUssrsuly

a o 1 v 1 [~ a =) = al

NFUNNNIUAT NAaMTITenuELUUaun LU Jumands Ty 20-30 U 21w

v A

tniSew/indnw $18laandn10,000 U seAuNISANYIUSYAIRSNITTUTA AN Yalng

1%
¥ ' o

wigneUvedlneiularanigowsndmasenisindulade Inemudlddmanianis

q

)

[ '
A ]

naulageunian uazilnuduTusZauIn weRAnTsuNsPedimanan1sanduladeyainein

N

Ynieunsvedlneiularanszawing lnewginssunisteivevanideadeunnseiae

(%
1 1

Wndugdsrasion1sandulateunnfigauazilauduiusidauan

2.6 FUNAFIUNTIAY

YEB9 NFAAITNNNIAAIALAENNTTUTANSNYalUDIN T FUAAHasBN1S

[
v a

dnaulateynduludviontfvesaniluansarmumuas melduunAnuasnnuiiieatum
wUsleuA wwaAuAnFeINSARENIININTIAAAYEES 2 aMAIM(2542)na130 Msdeans
msmaanuvysanmsidunisldnsdemmanssuuuuiunguidmneegwioides il
datiuamginssuvesnguitmingliaenadesiunudosnisvesmanauaziite liguilag
nauihmngladandud Ssazihlugannng mnuduneiinrandesiuludui waziinnns

anaulagelungn uwazaidesesdademsdearsmnisnainiiinasdeng Anssunisee

winsdoaiufiauseinanma vesleunnsal Auning (2555) Lavanuideisesdvsnaves
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nsdeansnisnaiasienisinduladaidedndnsaguresgninaniniunietiednueaula

(%
Y

nSAIANYINTINIAMIUAT VBsUNSAIBNTTM] TLLN(2556) FanuAidenis 2150anuinng
doansnensmanndamadenisindulate Saluilnvesaunfignisy il

auRgIufil nsfomsmenismaindamaromsindulateynduludtonlivesaed
luluangamnEIuag

aunAgIudesiil.1 esduszneuYeINTAREIININIAAAFILNSlIvANdsHaRENS
dnaulateoynduludvionfvesansluansammumuns

auuRgugeni1.2 esdUszneuvesMsARaINIIRAIRUNTUsE T duiusdana
sonsindulateynduluiivonfuesansluansanmununas

auuRgIugeniil.3 asAUsENoUTRINNTADANIMINITIAIARLNSALASINNTYY
dwmaromaindulafeynduludtorTfvesanilunnsunmamiuas

LAz o4 pedUsENOUYRINITH DA TN IMIRMAF UM sIETA NI
dwmaensindulatoynduludrienilivesanslunnammwamuas

auufgIugeniil 5 esAUsznoUTesNTADATINNIRAIAR LN ARanTTL LAY
dwmasensindulatoyniuludvenlivosansluunniurmamuns

dvdununAniieafiunssusnmdnvaingaud Ssliuunfaveiiy afhuna
(2540) nd131 MsFuinmdnualasaudde msnguslaniuinmdnuaiffideduiinile
n3mils WunmiiAetullavesssssuiifvedudiveladvionds lnednstmmasiums
As041a (Positioning) vesAuAlANLUANAIANEODUY UavannIamIswEeUsiueglu
Anumssduarinlavesdszvvuguilan fduslnnduinmdnualifronnaudladudn
nilsftazdsnariomsdnaulatouaznuiseveamian AUNTIENIA (2556) FadnwiFeansTuy
awdnuainsAudiidmarenginssunistenasdadulateraieivesssvily
NFUNNUMIUAT © lWTBUTBusERIMTvedlneiunsvesanszowsng uasnudinisiu;
awdnuainsduddssadonisindulate Sadufiinmesnslfumesaunfigd 2 il

aunfguiiz mssunmdnuainsduddsionsinauladeyetuludvionfvesans

luluanamnEIuas
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2.7 NSOULUIANVBIIIUIRY
NG 2.1: NSDULUIAATDINUINY

fauUsAu AuUsay

N1580E1SNINSAATN
- M5l
- MUSTAIFUNUS
-ANSAUFIUNITUY
-msvnelaglantinay

- N15ARNANTIUNLALY

WA 29WUT (2542)

nsinsuladeyatulugvednld

VBIENT LULYANTUNNUNIUAT

o Y (% ¢ 14
mﬁ‘ugmwanwmmﬁum




UNi 3
52 08UIY

N53981389 N5FRANTNINMIAAIAKAZNITFUIN N YAl FUAdmasanTs

U a

anaulagayatulugvieninluunngamnuyuas Ineilinguszasdivefinydadenmunis

doansvanisnannavesyndulugvionlindiionsandulatevesans L uAN JUNNINIUAT

S !

wagiilaAnwinissuinmanualnsduivesyadulugieninfidwion1sidentevesansluwm

(%
=]

nyanmauas laedideldsuiunsfnmmudunousselud
1. Uszvnsuaznguéneeng
2. 1edesiloldlunsise
3. Uselanvasdeys
4. mveaeulesesdeililunside
5. MafiuTIvTImdeya

6. MIAATIENVBLA

3.1 Usznsuasnguiegng
Uszvnsldlun1side fie fuslaanveyntulugventd lulwansannumung e
neganiiaaun 15 U auiiveny 60 TusiiileaninUunanisteuazanudlunisdenuana1aiuis

ldanunsassydmnuanAvesiniiuiueuls Jsuszananindruindssvnsineavgsiionde

'
=< A o

aglunsaunnumuATegfws 15 81 60 U Felidnuiu 2,564,582 AU (SxUUARANIANT

nlyu, 2558)

[ (%
1 o U

nguAlee19nlHlun15Ade Ao Juslaangeyaduludveinluunniannumiunas

q

vYa v A

inAndeE RN lgITNduAIeE 19w U1 (Purposive Samplinguazl¥d1uiu 400 Ay
Feguuilldainnisldnisisdnsaguves Yamane(1967)
gnINsAIMMNGNAIag1RaAe
N
n =
1+XNe’
We  n = Suunguileg
N = 91UUsEVINTUNA

] .:4' d' yay v
e = ﬂ']ﬂ';l']llﬂa']@Lﬂa@u@ﬂﬂq@mﬂ@mi%u‘lﬂ
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Uszmnsinenie Nilengaaus 15 Yauiieoney 60 Yaululuwnngammnamuns I9uiunsau

2,564,582 Au 1Jusuaudszansilalunsine (szuvadanienisvzideu, 2558)
2,564,582
n =
1+2,564,582 (0.05)2
= 399.99

U = ! Y 1

va Yas . . o [ Y 1
A338391975n154UAI8E19WUULRZAT (Purposive Sampling) Tngvinn1siiudieg

q

[ (% (%
Y Y 1

MnyuIlnangeyaduludvie il luwansavmumuas inandgiilongaus 15 Y aufiveny

9 9

1%
A a

60 Udulsernsnee@odumils 311U 400 Ay

3.2 139NN Y lun15I98
=~ A Al ] v Ao = Y%
winslenlglumaiusivrudeyalumsidonsdearsmanisaaiauaznisius
AdnyalnAusdmadenisandulaveyatulugvieniivesanslunnsunnuuag
oAk uvaauany (Questionnaires) Tnawusaandy 6 du siail
d9UN 1 WUUADUNNUTBLAAINUARAYDINABULUUADUDNY LAkA 818 @a1UNN
51818 sEeUNISANE waredw WumaiulaieUndiuiu 5 18
gl 2 wuudeunuYeLALTINg ANTTUYRIRRa kAR UA U ALA ANAlUN1TTE
dad o ¥ I - x r Ly
anuige Ysunaldunisdelagindesenss uiutulunsyelandslundarasy wavyans
d‘dq a 1 v a dy I~ o a, o %
nidnsnasan1sdnaulade Wuaaudarelndiuiu 5 18
1 d' 1% d' [y d‘ 1 < v ¥
duil 3 wuugeunudeyaediunIsaeaINIMIRaaLUteendu 6 A1 1) mu
Tawadn 2) AUUSEYEURUS 3) AUNNSALESUNISUE 4) AIUNISVIELAENTNIIY 5) ATUAIT
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