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ABSTRACT

The study aims at analyzing the social values affecting buying behaviors via s-
commerce of customers in Bangkok and social values affecting repurchase intention
of customers in Bangkok. The example used in the study chooses from consumer in
Bangkok, selected by using a Convenience Sampling method of 400 people. A
questionnaire was used, with a reliability of 0.842 and the content accuracy was
examined by a panel of experts. The statistics used for data analysis were Descriptive
Statistics, which included Percentage, Mean, Standard Deviation and inferential
statistics, that used in hypothesis testing at the level of significance 0.5 was multiple
regression analyzed. The result found that social values affected buying behaviors via
s-commerce of customers in Bangkok and social values affected repurchase intention

of customers in Bangkok at the level of significance 0.01

Keywords: Social Values, Buying Behaviors via S-commerce, Repurchase Intention
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