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A Survey on an Online Media Exposure Behavior and Attitude Affecting the Image of

Carrot Soaps Imported from the Philippines Selling on an Online Market
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Abstract

This research aimed to survey the media exposure behavior of customers toward carrot
soaps imported from the Philippines which mainly available online, to survey the attitude of
customers toward carrot soaps imported from the Philippines on the online market and to
analyze the effects of media exposure and customers’ attitude toward the Philippines’ carrot
soaps on the online market. The questionnaires were the instrument to collect raw data and
were tested for validity and reliability by Cronbach’s approach on 30 population samples. The
reliability ratio was 0.929. The questionnaires were distributed among 400 men and women who
used to purchase or were interested to purchase the soaps over the online market. Two principle
statistical instruments were utilized which were descriptive statistics and deductive statistics

including multiple regression analysis and average comparison. The study found that media



exposure behavior of customers toward carrot soaps imported from the Philippines and attitude

toward the soaps marketed online were significantly different at 0.05 level.

Keywords: media exposure, attitude, image, Philippines’ carrot soaps, online market
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