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Analysis of billboard Advertisements on road sidewalks and their results on the

perceptions and remembrances of consumers in Bangkok

o a 1 fa ¢ o o 2
SUNIT miﬂqm Ly ﬂi.'sj?ﬂUﬁ'V]WfJ INUNNUD
lo = a a Y]
nfnwUSayaylyn WmInendenIunm

2a Y a a )
INYIRYUIUIYIH UNINYIRUNTIANN

unAnge
msfinwaduliiiinguszasdiiiedmamudniuvesiuilaanailemuuiislavansumaii

AUNNTBBNUUY WaznslinSigudinaidwmasanissuiwaznsandivesuslaalulnniamnnumiuag o

A4 A A

Tdsuuuurensidedalsunm wissdiefithuildlunisdnw Aeuuuaeuau nisiivsuiudeya ns
wsHavesdeya uaziBnismsadin dmsultlunsiinsiest Aanudede sensmingionneeids
1y (Multiple Regression) fisguilddymeadniszau 0.05 wui demuuthelavanuuaunBums
whunslindieunes dsmasiosionisuiiagmsandwesifuslnnluangunmmiuas Sedamainniian
(Beta = 0359, P < 0.05) lovuuthelawanuunuudumavindunsesnuuudmaronenissuiuasnis
andvesfuilaalunnganmamuas Ssdsmasosasn (Beta = 0319, P < 0.05) waziionuuthelayu
vuauSumah dudemdemmniluthelavandsasetenisiuiuaznisandwesuslaelun

NTUNNUNIUAT %ﬂdaﬁaaﬁqm (Beta = 0.176, P < 0.05)

AaAeY: Aolavansuvit, Feluvauentiy, wiwusines

Abstract

The purpose of the study in this report is to discover the opinions of consumers for
billboard advertisements on road sidewalks for contents, which includes the designs and the use
of presenters that result in awareness and remembrance of consumers in Bangkok. The methods
used in the research are the utilization of surveys to gather information, interpretation of results,
and statistical methods for research from dependable sources (multiple regressions). 0.5 statistics
shows that the information of the advertisement billboards on road sidewalks are easier to
understand and to remember when presenters are used for transferring information to consumers
in Bangkok, which has the highest results (Beta = 0.359, p <0.05. Furthermore, the information of
the advertisement billboards on road sidewalks are easier to understand and to remember from
the designs for consumers in Bangkok, which has the next highest results (Beta = 0.319, p < 0.05.

Lastly, the information of the advertisement billboards on road sidewalks are the hardest to



understand and to remember for consumers when text messages are used, which has the lowest

results (Beta = 0.176, p < 0.05).
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