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Customers’ Opinions towards Dogs’ Shampoo and Cleanser Business
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Abstract

The objective of this research is to study business plan for ABACUS OXYCGEN Company
Limited which produce dog’s shampoo and cleanser under O2 brand. This business intends to
satisfy dog lovers’ customers. Data collection came from 200 dog lovers in Bangkok. The results
found that most of the respondents are female, aged between 15-25 years old, have bachelor
degree, private company employees, average income more than 30,001 baths. They use dog
shampoo about 1-3 times per week. Most of them bought dog shampoo from supermarket
follow by pet shop and pet hospital. The expense for buying dog shampoo per time is more

than 150 baths.
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