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The Relationship between Country of Origin and Attitude toward the Decision to Purchase
Appliances and Food Case Study : The Labor in Work-Force Age in Rayong
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Abstract
This Independent study aims to study the attitude toward source of Electronic appliances and food
product from the United States, Japan and China, including a study of the relationship between the sources

of product, toward source of product toward the purchase of Electronic appliances and food of the labor in



work-force age. The sample in the study is Men and Women aged 22-35 years in Rayong of 400 people.

The results showed that (1) the majority are male with below bachelor degree levels Employee
private / staff with a monthly income of 10,001 - 20,000 baht, single (2) For the United States, Knowledge
about the source of product is at high level, Sense to the source of Electronic appliances is at high level and
feel to the source of food product is at high level. (3) For Japan, Knowledge about the source of product is at
high level, Sense to the source of Electronic appliances is at high level and feel to the source of food
product is at high level. (4) For China. Knowledge about the source of product is at moderate level, Sense to
the source of Electronic appliances is at low level and feel to the source of food product is at low level. (5)
Most of the respondents purchase Electronic appliances from Japan, followed by the United States and
lowest in China, and Most of the respondents purchase food product from Japan, followed by the United
States and lowest in China. (6) Source of product affect attitudes toward source of product and decisions by
Japan have highest knowledge about the source of product, the feeling of the source of Electronic and feel
to the source of food products and the decision to purchase, followed by the United States and lowest in
China (7) Sense of the source of Electronic product positively correlated with the decision to purchase
Electronic product from Japan and China and the feeling of the source of food products positively correlated

with the decision to purchase food from the United States and China.
Keywords: Country of Origin, Attitude, Decision to Purchase, Appliances, Food
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