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Perception of Contents of Advertising Media on Buses Affecting the Decision

Making in Buying Neurotrophic Drink of Consumers in Bangkok
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Abstract

The objectives of this study were to study the perception of contents of advertising
media on buses of consumers, to study the decision making in buying neurotrophic drink of
consumers, and to study the perception of contents of advertising media on buses affecting the
decision making in buying neurotrophic drink of consumers. The samples used in this study were
the consumers who had drunk the neurotrophic drink. The questionnaires were used as the tools
in collecting the data from the sample group consisting of 400 persons. The statistics applied in
the data analysis were frequency, percentage, mean, standard deviation, and Multiple Regression.
The research results revealed that the male samples in the age of 20 — 25 years with single

status, educational level of High School/Vocational Certificate, occupation of company



employees, monthly income of 10,000 - 20,000 baht, using the service of buses every day, saw
the advertising media on buses. The type of advertisement seen on buses was the advertisement
of snacks. Most of the questionnaire respondents agreed that using the presenters in the
advertising media on buses could persuade them to remember the trademarks of the
neurotrophic drink well. Moreover, using the new, ear-catching, and eye-catching words could
attract the interest in the neurotrophic drink. According to the results of testing of hypotheses, it
was found that the perception of contents of advertising media on buses affecting the decision

making in buying neurotrophic drink of consumers with the statistically significant level of 0.05

Keywords: Perception, advertisement on buses, decision making, neurotrophic drink
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