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Business Plan of Cloth Shop for Gentleman and Lady Made from Thai Fabric,

Fourmula
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Abstract

The business plan prepared for the business sector. Clothes for Men and Women fabric
Thailand Fourmula is a trading business. In a new business Techniques and methods of
preparation are analysis of business environment and competitive Analysis. The survey use
guestionnaires via convenience sampling method to collect from the sample of 300 people
representing 100 percents. Preliminary statistical analysis is descriptive statistics with frequency
and percentage. Most respondents of the survey were female, 183 people representing 61

percents of the survey and 253 people aged 20-30 years accounted for 84.33 percents. Most of



them have undergraduate education of 215 people, representing 71.67 percents. The majority of
the respondents are single of 261 people representing 87 percents and 82 office workers in
private companies accounted for 27.33 percents. The majority have a monthly income of
20,001-30,000 Bahts about 85 people which account for 28.33 percents. The survey of 179
people, representing 60.27 percents do not wear Thai clothes in their daily life. 227 people,
representing 76.43 percents, have no jewelry, bags, shoes, or a dress from Thai clothes.

But on the other hand, if a clothing fabric Thailand on a daily basis has a good contemporary
form design, pattern, and tailoring well quality from the survey of 280 people, representing 91.28
percents of Thailand chose to wear on a daily basis. Other key factors in wearing Thai clothes
are price and how to take care. The survey of 231 people, representing 77.78 percents set the
price of Thai clothing manufactured about 2001-3000 THB. From the questionnaire survey, the
researcher have the opinion of the general public about wearing Thai cloth used those to make

business plans in making brand for producing Thai clothing store.

Keywords: Thai Fabric, Contemporary Cloth Made from Thai Fabric, Thai fabric business
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