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Attitudes towards Purchasing Brand Name Products of Teenagers
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Abstract

The objective of this research is to study the marketing mix, brand value, social image,
product quality, and economic factors which influence attitude towards buying decision of brand
name products among teenagers. The research has been conducted via 400 questionnaires from
Phatumwan District. The statistical data analysis was conducted by using descriptive statistics
including percentage, mean, standard deviation, and inferential statistics including the multiple
regression analysis. The hypotheses testing results showed that marketing mix and product
quality has no effect to attitude towards buying decision of brand name products among
teenagers at the statistic significant level of 0.05. However, brand value, social image, and
economic factors influence attitude towards buying decision of brand name products among

teenagers at the statistic significant level of 0.05.
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