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The Values and Influences of Individuals Affecting Decision-Making

Processes for Cosmetic Surgery..
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Abstract

The study aims to (1) study the values of cosmetic surgery of consumers, (2) study
influences of individuals affecting cosmetic surgery of consumers, as well as (3) study and analyze
the values and influences of individuals affecting cosmetic surgery of consumers in Bangkok.The
samples used in this study were general populations both males and females who had did
cosmetic surgeries aged below 18 to more than 35 years and lived in Bangkok totally 400 people.
The statistics used for analyzing basic information was descriptive statistics include Percentage,
Mean, and Standard Deviation and Multiple Regression Analysis. The study results indicated that
the social values were important in the decision-making processes for cosmetic surgery due to it
could improve their personalities to socialize simply. In aspect of the mental values, when they
had already done surgeries, they looked more beautiful so that they felt more confident. In

aspect of influences of their close people, family members would be influential in introduction



or persuasion less than friends or lovers. In aspect of influences of famous people, it influenced

to the decision-making processes for cosmetic surgery only in moderate level.
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