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Perception of Marketing Mix Factors Influencing the Satisfaction and Loyalty of
Users of Application Google Maps on Mobile Phones of People in Bangkok and
Vicinity Areas
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Abstract

The objectives of the study were to study the marketing mix factors influencing the
loyalty of and satisfaction of users of Google maps application on mobile phones in Bangkok
and vicinity areas from 400 respondents. The structural equation model was used to analyze
the data. The research results revealed that the models were in accordance with the empirical
data in the good level with Chi-square of 166.68 (df = 120) with Root Mean Square Error of
Approximation (RMSEA) 0.031. According to the research result, the marketing mix factors in
terms of price, distribution channel, sale promotion had positive effect toward user satisfaction.
User satisfaction had positive effect toward customer royalty of users of Google maps

application on mobile phone.
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