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Perception of Integrated Marketing Communication that Affecting Satisfaction

and Loyalty of ISUZU Pick-up Truck Buyers in Bangkok
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Abstract

This research aimed to study perception of integrated marketing communication that
affected satisfaction and loyalty of ISUZU pick—up truck buyers in Bangkok. The sample of this
study were 400 customers who purchased ISUZU pick-up truck. Tools were the questionnaires
and statistics were frequency, mean, standard deviation, and multiple regression analysis.
Integrated marketing communications through advertising, personal selling, and public relations
had positive effects on customer satisfaction on ISUZU pick-up truck buyers. Integrated
marketing communication through advertising, personal selling, and public relations had positive
effects on customer loyalty of ISUZU pick-up truck buyers. Customer satisfaction had positive

effect on loyalty of ISUZU pick—up truck buyers at the significance level of .05.
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