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The Comparison between Influence of Satisfaction on Service Quality and
Selling Promotion that Affected Repurchase of Internet Network Business of the

Consumers in Bangkok Metropolis
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Abstract

The purposes of this research was to study satisfaction on service quality and selling
promotion that affected repurchase of consumers and compare satisfaction between service
quality and selling promotion that affected repurchase of consumers. There were 400 samples
who were service users in Bangkok Metropolis. The questionnaire was used as the research tool.
The gathered data was analyzed by multiple regression. The study showed that satisfaction on
each aspect of service quality and selling promotion resulted repurchase. It was also discovered
that satisfaction on service quality and satisfaction on selling promotion resulted using different

services.
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